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1: Internet & E-Commerce - ICR
The Internet Commerce Association (ICA) is a non-profit advocating for the rights and interests of domain name owners
and related service providers.

Remember those companies that help protect your rights as a domain owner by visiting our member sites. A
special thank you is owed to all of our sponsors and members. We have a terrific organized public voice that
speaks to rights of domain registrants and that is the ICA. I encourage you all to make a small donation to the
organization, as I do, so that your children will have a great name industry to prosper in â€” as you have.
Frank Schilling President - Uniregistry Over the past six years or so we domain owners have seen some
remarkable industry achievements for which ICA was the main or a significant contributor. Without the past
and continuing efforts of Phil Corwin and the Board of ICA every domain owner would be significantly worse
off today. There is absolutely no doubt that our investment in ICA is indeed important and valuable. We thank
all involved for the time and effort expended on our behalf. We need eyes on the policy makers. Being a
member of the ICA separates those who are merely interested in the domain industry with those who view the
domain industry as their long-term career. I highly recommend that any serious domain investor join for a
year, converse with the membership, work on a Working Group. Their unwavering dedication is something we
must not just admire, but also support financially. Almost every valuable asset in this world has a group to
protect its rights. Domain names are no different. Many are extremely valuable, some priceless. Those rights
should never be taken for granted. Whether you own one domain or thousands of domains, you deserve to
have your rights as a domain owner respected and protected. ICA has been effective in preventing damaging
policies from seeing the light of day. It advocates on behalf on businesses in the domain industry at ICANN,
before Congress, through the judicial system and in the media. I fully believe that our industry would be in
much worse shape today were it not for the efforts of Phil Corwin and the ICA. Nat Cohen President Telepathy, Inc. I joined the ICA for a very simple reason â€” I see domain names as an asset class for me and
many other people that I know, and I want to make sure they remain an asset class for years to come. Morgan
Linton Founder - MorganLinton. Protecting the due process rights of registrants protects the foundation of an
open market where domains can be bought and sold between responsible owners. With Phil Corwin at the
helm, we continually remain in the forefront of current issues facing our industry on a daily basis. There is a
major need for folks in the domain industry to develop a better understanding of the role the ICA plays in
representing domain owners and their interests. Have your voice heard, and join an organization built by
industry pioneers focused on protecting the rights and interests of the domain name community at-large. Joe
Uddeme Founder - NameExperts. Payoneer chose to join the ICA because their goals are aligned with ours
and with many of our customers. As we enter into this new market segment we wanted to do our part to
support the community. The Internet is constantly evolving and the rules and regulations that support
commerce need to be looked at very closely. ICA is doing their part to increase awareness of where the
Internet commerce platform is headed in addition to protecting the rights of intellectual property owners.
Responsible domain investors and service providers help protect the foundation of an open market,
establishing and sharing e-commerce best practices. The benefits of supporting the ICA should not be
underestimated. Todd Greene Join Us Help us fight for your rights!
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2: Internet Chamber of Commerce - Independent Business Network
Internet Commerce is the use of the Internet for all phases of creating and completing business transactions. Various
surveys suggest that the amount of business conducted online will increase ten-fold over the next few years, from
around $ million in to over $6 billion in

The medium grew with the increased availability of internet access and the advent of popular online sellers in
the s and early s. EBay, which enables consumers to sell to each other online, introduced online auctions in
and exploded with the Beanie Babies frenzy. Like any digital technology or consumer-based purchasing
market, e-commerce has evolved over the years. As mobile devices became more popular, mobile commerce
has become its own market. With the rise of such sites as Facebook and Pinterest, social media has become an
important driver of e-commerce. The changing market represents a vast opportunity for businesses to improve
their relevance and expand their market in the online world. Researchers predict e-commerce will be 17
percent of U. These figures will continue to climb as mobile and internet use expand both in the U. Looking
for information on e-commerce solutions for your business? One example is manufacturers selling to
distributors and wholesalers selling to retailers. This is what most people think of when they hear
"e-commerce. The consumer reviews the bids and selects the company. Elance is an example of this.
Examples of this are Craigslist, eBay and Etsy. Getting started If you have a simple product to sell and a desire
to expand your sales online, there are a few tools you can use to get started. Websites such as Squarespace and
WordPress offer mobile-friendly, ready-to-go e-commerce templates that help you get a store up and running
quickly. As a shop owner, you will need a way to collect credit card payments from consumers online. PayPal,
Square and Google Wallet are all popular ways of accepting and managing online payments. You can also sell
your merchandise through online giants like Amazon. You will also need to research your state laws to
determine if you are required to obtain a permit for selling online, or if you need to collect sales tax for your
state or municipality. Dropshipping is a way to outsource your inventory and shipping. Dropship services store
and ship the products you sell as a merchant, many times for wholesale prices. These companies act on your
behalf, using your branding and packaging. The best of these services have integrations with Amazon, Shopify
and other e-commerce platforms. As your company grows, you may want to consider more advanced ways to
process payments, such as using a merchant account and a service such as Authorize. Services that integrate
more fully with your bank frequently offer discounted transaction costs compared to processors such as
PayPal. E-commerce strategy As in any new venture, the first step in succeeding in e-commerce is to set goals.
Do you plan to increase revenue from existing customers? Increase the average order value? Sell through new
channels? What does the market look like? Where does your business excel, and where does it falter? Review
your entire business, not just segments of it. Evaluate external opportunities, because this is the often the
primary place to invest time and money. Be honest with yourself when analyzing weaknesses and threats, or
else the analysis will not be helpful. After the SWOT analysis is done, see how it fits into your overall vision.
Where do you see your business in five years? After the objectives are set, you can set a strategy into place
yourself or hire an e-commerce consultant to help you. Online sellers, particularly those selling internationally
or across state lines, face different legal and financial considerations, especially regarding privacy, security,
copyright and taxation. The Federal Trade Commission regulates most e-commerce activities, including the
use of commercial emails, online advertising and consumer privacy. Businesses collect and retain sensitive
personal information about their customers, and your company is subject to federal and state privacy laws,
depending on the type of data you collect. There are also online advertising laws that protect consumer privacy
and ensure truthful marketing practices online. As an e-commerce business, online advertising is a major part
of your strategy. Over the past decade, federal and state governments have passed new online advertising laws.
As you expand into online marketing, it is important to be familiar with these. The CAN-SPAM Act, for
instance, sets the rules for advertising through email, the most important rule being that consumers must be
able to opt out of messages from businesses.
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3: E-commerce | Definition of E-commerce by Merriam-Webster
Understanding all about Internet, E Commerce mechanisms, technologies, learning how to market online, understanding
E Customer and learning to identify, build and nurture a relationship with the E Customer become the building blocks of
one's new learning.

These activities include the use of commercial e-mails, online advertising and consumer privacy. The Federal
Trade Commission Act regulates all forms of advertising, including online advertising, and states that
advertising must be truthful and non-deceptive. The purpose was stated as being to find ways of co-operating
on tackling consumer problems connected with cross-border transactions in both goods and services, and to
help ensure exchanges of information among the participants for mutual benefit and understanding. From this
came Econsumer. It is a portal to report complaints about online and related transactions with foreign
companies. There is also Asia Pacific Economic Cooperation APEC was established in with the vision of
achieving stability, security and prosperity for the region through free and open trade and investment. In
Australia, Trade is covered under Australian Treasury Guidelines for electronic commerce and the Australian
Competition and Consumer Commission [28] regulates and offers advice on how to deal with businesses
online, [29] and offers specific advice on what happens if things go wrong. The PSR affects firms providing
payment services and their customers. These firms include banks, non-bank credit card issuers and non-bank
merchant acquirers, e-money issuers, etc. The PSRs created a new class of regulated firms known as payment
institutions PIs , who are subject to prudential requirements. The first category is business based on types of
goods sold involves everything from ordering "digital" content for immediate online consumption, to ordering
conventional goods and services, to "meta" services to facilitate other types of electronic commerce. The
second category is based on the nature of the participant B2B , B2C , C2B and C2C ; [37] On the institutional
level, big corporations and financial institutions use the internet to exchange financial data to facilitate
domestic and international business. Data integrity and security are pressing issues for electronic commerce.
Aside from traditional e-commerce, the terms m-Commerce mobile commerce as well around t-Commerce
[38] have also been used. Global trends In , the United Kingdom had the highest per capita e-commerce
spending in the world. The GCC countries have a rapidly growing market and characterized by a population
that becomes wealthier Yuldashev. As such, retailers have launched Arabic-language websites as a means to
target this population. Secondly, there are predictions of increased mobile purchases and an expanding internet
audience Yuldashev. The growth and development of the two aspects make the GCC countries to become
larger players in the electronic commerce market with time progress. The e-commerce market has also gained
much popularity among the western countries, and in particular Europe and the U. These countries have been
highly characterized with consumer-packaged-goods CPG Geisler, However, trends show that there are future
signs of a reverse. Similar to the GCC countries, there has been increased purchase of goods and services in
online channels rather than offline channels. Activist investors are trying hard to consolidate and slash their
overall cost and the governments in western countries continue to impose more regulation on CPG
manufacturers Geisler, In these senses, CPG investors are being forced to adapt e-commerce as it is effective
as a well as a means for them to thrive. Despite the forces that push business to adapt e-commerce as a means
to sell goods and products, the manner in which customers make purchases is similar in countries from these
two regions. For instance, there has been an increased usage of smartphones which comes in conjunction with
an increase in the overall internet audience from the regions. Yuldashev writes that consumers are scaling up
to more modern technology that allows for mobile marketing. However, the percentage of smartphone and
internet users who make online purchases is expected to vary in the first few years. It will be independent on
the willingness of the people to adopt this new trend The Statistics Portal. For example, UAE has the greatest
smartphone penetration of On the other hand, smartphone penetration in Europe has been reported to be at
Regardless, the disparity in percentage between these regions is expected to level out in future because
e-commerce technology is expected to grow allowing for more users. The e-commerce business within these
two regions will result in a competition. Government bodies at country level will enhance their measures and
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strategies to ensure sustainability and consumer protection Krings, et al. These increased measures will raise
the environmental and social standards in the countries, factors that will determine the success of e-commerce
market in these countries. For example, an adoption of tough sanctions will make it difficult for companies to
enter the e-commerce market while lenient sanctions will allow ease of companies. As such, the future trends
between GCC countries and the Western countries will be independent of these sanctions Krings, et al. These
countries need to make rational conclusions in coming up with effective sanctions. The rate of growth of the
number of internet users in the Arab countries has been rapid â€” A significant portion of the e-commerce
market in the Middle East comprises people in the 30â€”34 year age group. Yet, internet penetration is low:
Many companies have invested enormous volume of investment in mobile applications. Wayfair now lets you
inspect a 3D version of its furniture in a home setting before buying. Online markets and retailers have to find
the best possible way to fill orders and deliver products. Small companies usually control their own logistic
operation because they do not have the ability to hire an outside company. Despite investments, the chain
struggled to win market share in the age of digital commerce. E-commerce markets are growing at noticeable
rates. Many larger retailers are able to maintain a presence offline and online by linking physical and online
offerings. Online and traditional markets have different strategies for conducting business. Traditional retailers
offer fewer assortment of products because of shelf space where, online retailers often hold no inventory but
send customer orders directly to the manufacture. The pricing strategies are also different for traditional and
online retailers. Traditional retailers base their prices on store traffic and the cost to keep inventory. Online
retailers base prices on the speed of delivery. There are two ways for marketers to conduct business through
e-commerce: Online marketers can offer lower prices, greater product selection, and high efficiency rates.
Many customers prefer online markets if the products can be delivered quickly at relatively low price.
However, online retailers cannot offer the physical experience that traditional retailers can. It can be difficult
to judge the quality of a product without the physical experience, which may cause customers to experience
product or seller uncertainty. Another issue regarding the online market is concerns about the security of
online transactions. Many customers remain loyal to well-known retailers because of this issue. The type of
threats include: E-commerce websites use different tools to avert security threats. These tools include firewalls
, encryption software , digital certificates, and passwords. Supply chain management For a long time,
companies had been troubled by the gap between the benefits which supply chain technology has and the
solutions to deliver those benefits. However, the emergence of e-commerce has provided a more practical and
effective way of delivering the benefits of the new supply chain technologies. The affections on physical flows
improved the way of product and inventory movement level for companies. For the information flows,
e-commerce optimised the capacity of information processing than companies used to have, and for the
financial flows, e-commerce allows companies to have more efficient payment and settlement solutions.
Firstly, the performance gap will be eliminated since companies can identify gaps between different levels of
supply chains by electronic means of solutions; Secondly, as a result of e-commerce emergence, new
capabilities such implementing ERP systems, like SAP ERP , Xero , or Megaventory , have helped companies
to manage operations with customers and suppliers. Yet these new capabilities are still not fully exploited.
Thirdly, technology companies would keep investing on new e-commerce software solutions as they are
expecting investment return. Fourthly, e-commerce would help to solve many aspects of issues that companies
may feel difficult to cope with, such as political barriers or cross-country changes. Finally, e-commerce
provides companies a more efficient and effective way to collaborate with each other within the supply chain.
It also causes job losses. The areas with the greatest predicted job-loss are retail, postal, and travel agencies.
The development of e-commerce will create jobs that require highly skilled workers to manage large amounts
of information, customer demands, and production processes. In contrast, people with poor technical skills
cannot enjoy the wages welfare. On the other hand, because e-commerce requires sufficient stocks that could
be delivered to customers in time, the warehouse becomes an important element. Warehouse needs more staff
to manage, supervise and organize, thus the condition of warehouse environment will be concerned by
employees. Consumers also gain power through online shopping. They are able to research products and
compare prices among retailers. Also, online shopping often provides sales promotion or discounts code, thus
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it is more price effective for customers. Customers can also review and track the order history online.
E-commerce technologies cut transaction costs by allowing both manufactures and consumers to skip through
the intermediaries. This is achieved through by extending the search area best price deals and by group
purchase. The success of e-commerce in urban and regional levels depend on how the local firms and
consumers have adopted to e-commerce. Customers are also concerned with the security of online transactions
and tend to remain loyal to well-known retailers. This process is inconvenient as customers need to pack and
post the goods. If the products are expensive, large or fragile, it refers to safety issues. We can distinguish
pure-click and brick-and-click channel system adopted by companies. Pure-click or pure-play companies are
those that have launched a website without any previous existence as a firm. Bricks-and-clicks companies are
those existing companies that have added an online site for e-commerce. Click-to-brick online retailers that
later open physical locations to supplement their online efforts. Those channels may also be supported by
conversational commerce , e. Conversational commerce may also be standalone such as live chat or chatbots
on messaging apps [70] and via voice assistants. E-commerce requires the company to have the ability to
satisfy multiple needs of different customers and provide them with wider range of products. With more
choices of products, the information of products for customers to select and meet their needs become crucial.
In order to address the mass customization principle to the company, the use of recommender system is
suggested. This system helps recommend the proper products to the customers and helps customers make the
decision during the purchasing process.
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4: About Us - www.enganchecubano.com
The 'internet of things' (IoT) is on the verge of exploding. As more things become connected, the possibilities for
commerce will be endless. Opportunities await those forward-looking commerce.

November 14, Cybersecurity has been becoming a larger and larger concern for organizations. Nowadays,
most organizations -- regardless of size, industry, location, or profit vs. With millions and millions of
businesses all vying for attention, the Internet has quickly turned into a very crowded place. Public Cloud
Decision November 14, News flash: Private cloud economics can offer more cost efficiency than public cloud
pricing structures. Private, or on-premises, cloud solutions can be more cost-effective than public cloud
options, according to a report by Research and Canonical. That conclusion counters the notion that public
cloud platforms traditionally are more cost-efficient than private infrastructures. Discounts formerly found
exclusively on Black Friday -- and on its online equivalent, Cyber Monday -- gradually have migrated to
earlier in the fall. More than 70 percent of B2B buyers preferred to wait to engage a seller until the latter
demonstrated a clear understanding of its needs, a CSO Insights survey found. Nearly 58 percent of buyers
saw little difference among sellers, and more than 10 percent saw no difference at all among sellers. It is only
a matter of time before carols and bright lights greet us in malls and shopping centers. To fulfill this particular
wish, givers can skip the crowds and the checkout lines. As individuals, teens had unique personalities, skills
and stories, but one thing that was universal was the effect that parental communication had on them. Whether
it was a criticism, a suggestion, or merely a bit of helpful information, the teens tended to look down on it, or
even become hostile toward the messenger. November 7, There has been so much water under the wireless
bridge. Based on its latest earnings report, Sprint is in better shape today than it has been in recent years, but it
is still struggling. Without the necessity of contacting a salesperson, individuals and businesses could
eliminate the middleman in the information exchange. The result was sales cycle compression and more
emphasis on getting a good deal. Restaurant owners in various parts of America whose businesses had the
words "red hen" in their name were deluged with a storm of angry reactions. The other day I caught up with
Rip Gerber, CMO at Vlocity, the Salesforce partner that specializes in vertical industries like
telecommunications and insurance. Of digital disruption, Gerber told me, "Nobody changes anything without a
strong business case. So, what is it? October 30, We made it. The holiday shopping season is here once again!
This is a great opportunity for you as an e-commerce retailer. You may need some extra help to handle the
surge in traffic and maximize your return. That means hiring seasonal employees. Harnessing the Power of
Voice October 30, Until fairly recently, industry pundits had all but written off voice as a customer
engagement channel. Considering there were more than billion inbound calls via mobile devices alone in , the
past year has proven them wrong. There has been an incredible resurgence of voice as the new UI of choice,
and it remains the chief channel for complex customer inquiries and interactions. Elbow Grease October 29,
Many people would like to know the ingredients of the secret sauce that will get their Twitter and LinkedIn
follower lists to grow. I just started using these services a few years ago, and I have tried some things that
proved successful. I have learned from other successful users as well. Here are a few ideas that have worked
for me. That is not the case. If you leverage the right technology, you can accelerate the process of setting up
your marketplace from weeks to hours, and never have to hold any inventory. For social influencers,
e-commerce success can have an amplified effect. However, brands making the move first need to consider
the differences between brick-and-mortar and e-commerce, and implement SMEA: Margin Lab October 24,
Markets grow at the margins. This bit of sage advice was given to me at the start of my analyst career, and it
has kept me in good nick for nearly two decades. The CRM market has evolved, and the job of an analyst is to
make sense of the evolution. Oracle OpenWorld held in San Francisco this week is a laboratory for the
margin. If you are a small business retailer, these numbers no doubt will bring a twinkle to your eye. However,
to get your share, you will need to step up your game. We have a good idea where the software fits, but where
does its impact end? With a customer saying good things about your company to other customers? With a
repeat purchase? And does CRM contribute to these events alone, or is there a web of other activities that help
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drive these relationships -- and do we ever consider these things to be CRM? High-quality results can be
achieved on a budget.
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5: How is Internet Marketing Different From E-Commerce?
David Rejeski is the editor of the special issue of the Journal of Industrial Ecology on e-commerce, the Internet, and the
environment and is a member of the journal's managing board. He is the director of the Foresight and Governance
Project at the Woodrow Wilson International Center for Scholars in Washington, D.C.

May require sourcing or delivering at a distance Often highly specialised Dispersed potential customer base
Are attractive to Internet early adopters Hence the markets that have actively used Internet Commerce since its
inceptions have included been - computers, software, specialist cars, flowers, books, music, travel
Opportunities and Benefits Those who trade via the Internet cite the following benefits: Timeliness - Your
Web site is accessible round the clock. Email queries can be handled more expeditiously and completely than
is often possible by mail or phone. Reduced Marketing Costs - Online catalogues are cheapre to produce and
maintain that paper catalogues. Better Targetting - Internet communities are self selecting. People with
particular interests tend to visit particaulr places in Cyberspace. Customers find you, rather than vice versa.
Greater Market Reach - Distance is no object. Sending information or exchanging messages costs virtually the
same as someone locally. Reduced communications costs - With electronic networking it cost virtually the
same to send a message to people as to one. Improved After Sales Service - By providing online support,
customers can serve themselves for many of the common post-sales information needs. There are particular
opportunities for those who have specialised markets, or wish to expand their market base without the cost of
opening new offices. There are also opportunities created by the medium itself - for example for Internet
intermediaries directory and trading services , and novel ways of providing access e. Enabling Mechanisms
Several mechanisms are needed for there to be an effective electronic marketplace for a particular product or
service. In particular prospective buyers must be able to find your site. Although traditional directories like
Yahoo! There is a role and opportunity for specialised intermediaries. Or simply becoming the best known in
your field c. Additionally, an individual supplier will need: World Wide Web site - with appropriate
transaction and database software Payment facilities - to accept credit card information or online electronic
cash Secure interfaces - to prevent unauthorised access to critical systems Redesigned Business Processes - to
accomodate online interaction via email and online transactions. Above all they will need to develop the
appropriate skills and strategies to adapt their marketing and business to the new medium. Successful
Strategies Many commentators have focussed on ways of "making money on the Web". Their models include
advertising, subscription services, site sponsorship etc. Unless your business is advertising, information
services or Internet related, this should not be your strategic focus. Your focus should be "How can the
Internet enhance my existing key market process cycles? New product-to-market - e. Some challenges and
potential solutions are: Bandwidth - There is concern that as usage of the Internet grows exponentially, that
there will be insufficent bandwidth and it will grind to a halt. However, various analysts have shown that, in
general, market forces will enable capacity to keep up with demand, though it may be patchy in places. Some
suppliers are talking of multi-tiered services with premium pricing guanteeing faster levels of service.
Authentification - When orders are placed over a network the buyer needs reassurance that it was an
authorized transaction and actually comes from who it purports. Electronic signatures, trusted third party
validation. Security - Both parties want assurance that their confidential transaction details have not been
intercepted. Legislation Harmonisation - Under which jurisdiction does a transaction take place- the location
of buyer, seller or server? Issues like these are the subject of policy debate. Payment - How can someone set
up simple, reliable and risk free mechanisms for payment, in multiple currencies and without hefty bank
charges? In our own experience, even without new mechanisms such as SET it is probably no less secure
sending your credit card number over the Internet than by phone or fax. In any case, solutions to most of these
challenges are in sight. If one takes the wider view of Internet Comerce the main challegnes is that of attitude
and skills. Conducting business and trading online has different expectations, patterns of work and needs new
skills for customer dialogue and interaction. Long-term success in Internet Commerce does not come through
mass merchandising techniques. It requires the nurturing and developing of customer relationships through a
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new interactive medium, using automatation in the bast way. Most suppliers have yet to develop these skills.
This material may be copied or distributed subject to the terms of our copyright conditions no commercial
gain; complete page copying etc. Resources Articles and Papers: The Future of Marketing - an "interactive
exploration" of the changes in marketing that parallel the development of the Internet Brady Nemmers
Marketing in Computer-Mediated Environments - a good discourse on new marketing models enabled by the
Internet by Novak and Hoffman K. Electronic Commerce - Comprehensive resource of papers, articles and
Web links. Electronic Commerce Association - As well as a newsletter, this site give pointers to other
associations and sites dealing with electronic commerce. Electronic Commerce Europe - A European slant on
enablers such as digital certificates Ecommerce-guide. Go to Insights - List of Titles for full listing of other
Insights on this website. Management Insights are publications of David Skyrme Associates , who offers
strategic consulting, presentations and workshops on many of these topics.
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6: E-commerce - Wikipedia
Broadband can play an essential role in supporting veterans by providing access to services and helping them to
establish a stable and fulfilling civilian life.

Its spread is about as wonderful a thing as the noble invention itself. No, the telegraph, described in an edition
of Scientific American magazine. At that time in history, as Tom Standage shows in a book called The
Victorian Internet , prophecies about the impacts of the telegraph were rampant: Today, the Internet and
related information technologies confront us with similar broad social effects that pundits describe in similar
terms. We can only hope that both science and society are prepared to anticipate and deal with the impacts of
this information revolution and the others that are sure to follow. Collectively, these increases in technological
efficiency will ensure that factor 10 cost and performance advantages will continue to occur in two- to
three-year intervals, providing fertile ground for disruptive effects. Finally, we are witnessing the
disappearance of the boundaries between the computational, physical, and biological worlds, a fact
underscored by the recent success in linking brain cells with silicon chips at the Max Planck Institute for
Biochemistry in Germany. Certainly such rapid and profound transformations are having, and will have,
significant environmental implications. But what exactly do we know about these? A recent special edition of
the Journal of Industrial Ecology, which I edited, attempted to pull together and critically examine the research
on IT and the environment. The picture that emerged was ambiguous but nonetheless provided an important
snapshot of the state of our understanding and our ignorance. It is also a cautionary tale for those who would
posit IT as a means of environmental salvation or an easy road to sustainable development. The research
offered no clear answer concerning the effects of information technologies on the environment. These effects,
whether positive or negative, are often dependent on a wide range of variables, many of which may be hard to
predict a priori or address with traditional environmental policy approaches. One report showed that seemingly
small decisions -- by consumers, logistics firms, or businesses -- can have large outcomes, often shifting
environmental impacts from positive to negative or vice versa. One implication is that traditional market
forces operating on the information technology realm have not, and will not, automatically result in positive
social and environmental outcomes. Public sector policies and targeted business strategies may be very
important in securing such public goods as new ITs emerge. The embedded nature of information technologies
also makes unintended consequences, spillover, and second or third-order effects hard to predict, let alone
analyze in any scientific sense. The best defense against such effects may be a wider awareness of their
likelihood -- by government, business, and consumers -- and more systemic institutional approaches to
anticipate and mitigate these impacts beforehand. Other research emphasized that we should expect new
information technologies to complement older technologies, not replace them or immediately ameliorate
negative effects. Most technologies exhibit both dark and bright sides, and clearly information technologies
are no exception. Emerging technologies, such as digital tags, may offer significant environmental advantages.
The challenge for the environmental policy community is gaining an early awareness of future opportunities
offered by technology and proactively shaping new applications. Government policies and programs may
become a critical variable. In that regard, our guest columns explore public sector and related initiatives in
other countries. Clearly, the environmental impacts of the digital revolution are beginning to attract the
attention of governments in Asia and Europe, although the question remains as to how far the initial attention
will translate into real policies over the coming decade. In the United States, environmental policy makers
seemed to have returned to their great faith in the market as the arbiter of all things good, and little has
occurred to seriously examine the social and environmental impacts of information technology that go beyond
the poster-child debates surrounding the so-called digital divide. Probably there is no lack of interested or
qualified researchers, but a deficit of research funds that needs to be addressed at both national and
international levels. Given the rate of change in the information technology and related sectors, this research
needs to start sooner, not later, before technologies with negative environmental or social consequences
become widely diffused and effectively locked in. But maybe the most basic question to arise is the hardest to
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answer, namely, What is the role of industrial ecology in a postindustrial world? Peter Drucker once noted that
the theory of business is no more than a hypothesis that needs to be questioned and tested continually. The
same is true of industrial ecology. Industrial ecology has been focused largely on the physical world of atoms
and spent far less time exploring the informational world of bits or the critical intersection between the
computational and physical worlds and sciences. This will not be an easy task, but one that is likely to result in
many new opportunities for the field and its practitioners.
7: Electronic Commerce (ecommerce)
Definition of internet commerce: Broad term covering all commercial activity on the internet, including auctioning, placing
orders, making payments, transferring funds, and collaborating with trading partners.

8: What is E-Commerce? Learn the Basics | Business News Daily
E-commerce is the activity of buying or selling of products on online services or over the www.enganchecubano.comonic
commerce draws on technologies such as mobile commerce, electronic funds transfer, supply chain management,
Internet marketing, online transaction processing, electronic data interchange (EDI), inventory management systems,
and automated data collection systems.

9: Introduction to E Commerce and Internet
What is E-Commerce? By Andreas Rivera e-commerce refers to the purchase and sale of goods and/or services via
electronic channels such as the internet. E-commerce was first introduced in the.
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