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Consumer Politics. Culture Jamming and Meme-based Communication. Culture jamming is the act of reorganizing
media, via acts like billboard or a magazine advertisement alteration, in a way that gives new meaning to the images - a
meaning that carries a political message or social commentary on the product, brand, or corporation doing the
advertising.

Glickman Consumer politics is as American as apple pie. Throughout American history, consumer activists
have sought to employ consumer power, not because they naively believed in a simple form of the sovereignty
of shoppers but because they thought that collective consumer action was a necessary element of democratic
politics and a way to combat powerful economic entities. Ever since the Boston Tea Party, Americans have
used consumer tactics in social struggles and have understood purchasing goods or, more frequently,
eschewing them not just as a significant economic act but as an enactment of practical ethics. Long before the
word was coined in in Ireland, boycotts were an important mode of political engagement in the United States.
While boycotts have most frequently been employed by subordinate groups, the powerful have also aimed to
coordinate consumer power for political purposes. Yet boycotts and boycotters have been largely disregarded
by history. Purchasing goods, in this view, far from being a private decision, was a fundamentally social act
with far-reaching consequences. Martin Luther King, Jr. Moreover, very few participants or observers noted
that African Americans had organized a boycott of Jim Crow streetcars in the same city a half century earlier,
part of a wave of anti-Jim Crow consumer activism that had been forgotten by mid-century. Boycotts were
almost always community projects. Consumer activism supplemented and reinforced, rather than replaced,
grassroots politics. As one commentator said of a successful African American boycott of egg sellers: Rather,
they argued that, through their actions as consumers, citizens directly affected the plight of those who
produced slave-made goods. Consumers were guiltier than slave-owners, who would abandon slavery if they
had no market for slave-made goods. In this view, buyers should be understood as employers who were
responsible for the condition of those who made the goods they, in effect, commissioned. Free produce
advocates also promoted a new conception of consumers as a potentially powerful force. As late as , a
Baltimore newspaper stated the conventional wisdom: Consumers, then, hired the labor that made the products
that they bought and therefore were responsible for that labor. It placed no moral constraints on how money is
earned or spent, and prioritized the benefits of maximizing earnings and charitable giving. Consumer activists
emphasized the good or harm done by purchasing decisions and argued that these had effects on a long chain
of people and environments. They posited that our economic activity always had implications on the wider
world. For these groups, consumer politics supplemented and reinforced grassroots activism. The labor leader
John Mitchell compared the boycott to other fundamental rights, such as the right to vote and the right to
strike. Ultimately, the issue comes down to what freedom means. He can shop about from store to store
seeking the most attractive deal. They sought to change the power imbalance inherent in capitalism. Consumer
activists did not assume that consumers were all-powerful. Commentators have highlighted a resurgence of
boycotts since the election of President Donald J. Trump in November For all the talk that we have entered a
new era of boycotting, then, it is important to link contemporary consumer activism with its often forgotten
precedents. Although the Internet and social media have quickened the pace of publicity, boycotters have
relied upon print culture to spread word from the beginning. It is instructive to recall that the word was coined
in by James Redpath, an American journalist, who was covering protests against absentee British landlords by
Irish peasants. Within months, the word, used in dozens of newspapers in the United States and elsewhere, had
spread to the farthest corners of the United States. University of Chicago Press, , Jasper, The Art of Moral
Protest: Culture, Biography, and Creativity in Social Movements , Hagley Museum and Library.
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A hallmark of the past years has been the greening of political thought and practice. Today, there are green political
parties, green organizations, and.

Term[ edit ] The term consumerism has several definitions. Consumerism is the concept that the marketplace
itself is responsible for ensuring social justice through fair economic practices. Consumerism refers to the field
of studying, regulating, or interacting with the marketplace. While the above definitions were becoming
established, other people began using the term consumerism to mean "high levels of consumption".
Consumerism is the selfish and frivolous collecting of products, or economic materialism. In this sense
consumerism is negative and in opposition to positive lifestyles of anti-consumerism and simple living.
Consumer, the real boss and beneficiary of the American system. It would pull the rug right out from under
our unfriendly critics who have blasted away so long and loud at capitalism. The "middle-class" view argues
that this revolution encompassed the growth in construction of vast country estates specifically designed[ by
whom? Such luxury goods included sugar , tobacco , tea and coffee ; these were increasingly grown on vast
plantations historically by slave labor in the Caribbean as demand steadily rose. In particular, sugar
consumption in Britain [14] during the course of the 18th century increased by a factor of An increasing mass
of exotic imports as well as domestic manufactures had to be consumed by the same number of people who
had been consuming far less than was becoming necessary. Historically, the notion that high levels of
consumption of consumer goods is the same thing as achieving success or even freedom did not precede
large-scale capitalist production and colonial imports. That idea was produced[ by whom? Marketplaces
expanded as shopping centres, such as the New Exchange, opened in by Robert Cecil in the Strand. Shops
started to become important as places for Londoners to meet and socialise and became popular destinations
alongside the theatre. Restoration London also saw the growth of luxury buildings as advertisements for social
position with speculative architects like Nicholas Barbon and Lionel Cranfield. There was growth in industries
like glass making and silk manufacturing, and much pamphleteering of the time was devoted to justifying
private vice for luxury goods for the greater public good. Consumerism is discussed in detail in the textbook
Media in Everyday Life. The authors write, "Consumerism is deeply integrated into the daily life and the
visual culture of the societies in which we live, often in ways that we do not even recognize" Smulyan She
continues, "Thus even products that are sold as exemplifying tradition and heritage, such as Quaker Oats
cereal, are marketed through constantly changing advertising messages" Smulyan Advertising changes with
the consumer in order to keep up with their target, identifying their needs and their associations of brands and
products before the viewer is consciously aware. Mediums through which individuals are exposed to ads is
ever changing and ever growing, as marketers are always trying to get in touch with their audience, and adapts
to ways to keep attention. For example, billboards were created around the time that the automobile became
prevalent in society, and they were created to provide viewers with short details about a brand or a "catch
phrase" that a driver could spot, recognize, and remember Smulyan In the 21st century there is an extreme
focus on technology and digitization of culture. Much of the advertising is done in cohesive campaigns
through various mediums that make ignoring company messages nearly impossible. In this way, consumers
are targeted based on their searches and bombarded with information about more goods and services that they
may eventually need, positioning themselves as a need rather than a want. Important shifts included the
marketing of goods for individuals as opposed to items for the household, and the new status of goods as
status symbols , related to changes in fashion and desired for aesthetic appeal, as opposed to just their utility.
The pottery inventor and entrepreneur , Josiah Wedgwood , noticed the way aristocratic fashions, themselves
subject to periodic changes in direction, slowly filtered down through society. He pioneered the use of
marketing techniques to influence and manipulate the direction of the prevailing tastes and preferences to
cause his goods to be accepted among the aristocracy; it was only a matter of time before his goods were being
rapidly bought up by the middle classes as well. His example was followed by other producers of a wide range
of products and the spread and importance of consumption fashions became steadily more important. Mass
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production The Industrial Revolution dramatically increased the availability of consumer goods, although it
was still primarily focused on the capital goods sector and industrial infrastructure i. For the first time,
customers could buy an astonishing variety of goods, all in one place, and shopping became a popular leisure
activity. While previously the norm had been the scarcity of resources, the industrial era created an
unprecedented economic situation. For the first time in history products were available in outstanding
quantities, at outstandingly low prices, being thus available to virtually everyone in the industrialized West.
What was needed to propel consumerism proper, was a system of mass production and consumption,
exemplified in Henry Ford , the American car manufacturer. After observing the assembly lines in the meat
packing industry, Frederick Winslow Taylor brought his theory of scientific management to the organization
of the assembly line in other industries; this unleashed incredible productivity and reduced the costs of all
commodities produced on assembly lines. As an example, Earnest Elmo Calkins noted to fellow advertising
executives in that "consumer engineering must see to it that we use up the kind of goods we now merely use",
while the domestic theorist Christine Frederick observed in that "the way to break the vicious deadlock of a
low standard of living is to spend freely, and even waste creatively". The term describes an apparently
irrational and confounding form of economic behaviour. The not-so-wealthy consumers can "purchase
something new that will speak of their place in the tradition of affluence". Emulation is also a core component
of 21st century consumerism. As a general trend, regular consumers seek to emulate those who are above them
in the social hierarchy. The poor strive to imitate the wealthy and the wealthy imitate celebrities and other
icons. The celebrity endorsement of products can be seen as evidence of the desire of modern consumers to
purchase products partly or solely to emulate people of higher social status. This purchasing behavior may
co-exist in the mind of a consumer with an image of oneself as being an individualist. Cultural capital, the
intangible social value of goods, is not solely generated by cultural pollution. Subcultures also manipulate the
value and prevalence of certain commodities through the process of bricolage. Bricolage is the process by
which mainstream products are adopted and transformed by subcultures. In many cases, commodities that
have undergone bricolage often develop political meanings. The widespread sale and marketing of Doc
Martens brought the boots back into the mainstream. While corporate America reaped the ever-growing profits
of the increasingly expensive boot and those modeled after its style, Doc Martens lost their original political
association. Mainstream consumers used Doc Martens and similar items to create an "individualized" sense
identity by appropriating statement items from subcultures they admired. When consumerism is considered as
a movement to improve rights and powers of buyers in relation to sellers, there are certain traditional rights
and powers of sellers and buyers. Regimes based on mobilizing people around ideas of social solidarity seem
to end up demonic, or at least bureaucratic and corrupt. And even the relatively open and undemanding goals
of liberal democracy for public life have failed to compete with consumerism. Why Commercialism Won in
Modern America. Columbia University Press,
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Consumer politics is as American as apple pie. Throughout American history, consumer activists have sought to employ
consumer power, not because they naively believed in a simple form of the sovereignty of shoppers but because they
thought that collective consumer action was a necessary element of.

On Friday, he said they could go into effect "very soon" and warned more could come. But it has also invited
Chinese officials to a new round of talks, top White House economic adviser Larry Kudlow said Wednesday.
The Trump Administration wants to punish China for what it says are unfair trading practices, such as putting
pressure on US companies to share technology with them in order to access the Chinese market. China has
accused the United States of trade bullying. The cost of the tariffs on Beijing could be passed along to
American consumers. At least half of all the hats, mattresses, suitcases, and furniture in the United States is
imported from China. They would all be taxed in the next round if the final list of goods looks like the one
proposed. Tariffs would also be imposed on some more obscure items, like antiques that are more than years
old, bicycle speedometers, and door peepholes. Many American companies say tariffs will hurt their business
by increasing the cost of materials they need to make a product in the United States. They have to decide
whether to pay the tariff on an imported good or find a new supplier outside China. Over the past month,
companies have asked the government to remove certain items from the proposed tariff list. Some of the
requests include: Whirlpool has said that parts it buys from China to make dishwashers in Ohio are on the list.
Apple said materials used to make chargers and adapters, as well as its Apple Watch and its wireless Air Pods
would be hit. Fitbit said a tariff on wearable fitness trackers and smart watches would impact most of its
products made in China and sold in the United States. McCormick said that tariffs on dried shallots and garlic
will drive up the cost of its seasonings. Dell, Cisco, Juniper Networks and Hewlett Packard Enterprise, are
worried the tariffs will increase the costs of their networking equipment , leading to possible US job losses.
The maker of Camelbak hydration packs said the cost of stoppers, lids and caps for its water bottles would go
up. But some American companies welcome tariffs on specific items, especially finished products so that they
are more expensive than the products made in the United States. Whirlpool "applauds" the decision to include
finished appliances, such as refrigerators and freezers, on the tariff list, it said in a letter to the US trade
representative. It also asked that finished dishwashers be added to the list. In another example, seafood
company Starkist wrote a letter in support of the proposed tariff on Chinese tuna. Once the tariffs go into
effect, businesses can submit an application requesting the government exclude a specific product from the
tariff. They must show that the good is not produced anywhere else. But the process is arduous and creates a
lot of uncertainty for businesses while they wait for a ruling, which could take months. They are all still under
review. As Beijing runs out of goods to tax, it may consider other measures , such as delaying license
applications American companies need to operate in China.
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Consumer Politics is Not Democracy. I've been watching some of the mesmerizing documentaries of Adam Curtis, who
made The Century of The Self, The Power of Nightmares, and most recently All Watched Over by Machines of Love and
Grace, which is running now on the BBC, available on iPlayer here (for those in the UK).

Making the Green by Going Green: As a study by The Nielsen Company suggests, despite high
unemployment rates and low wages, millennials are willing to spend more for products that are
environmentally friendly [1]. Although seen by some as a niche minority [3] , eco-minded consumers are now
a major concern and opportunity for marketing departments across the country. Such a rapid expansion in
green-conscious customers has spurred a surge of companies making green claims, sparking gridlock at the
United States Patent and Trademark Office [4]. Thus, even if a business owner does not believe the threat of
climate change is real, businesses should nevertheless invest in eco-friendly practices so they may advertise
and sell to green-minded customers [6]. This puts them in a position to sell to a demographic whose buying
power will increase with age. Although surrounded by environmental ads and political discussion on the
environment, consumers do not typically understand the real meaning behind environmental ads [7]. As the
leading organization in consumer protection in the United States, the Federal Trade Commission FTC is in a
position to protect consumers from deceptive ads used by companies to promote, and profit from,
self-proclaimed environmental initiatives. Quite often, what a company thinks its ads are portraying may be
different than what consumers interpret [11]. The Green Guides were originally created in , and revised in , ,
and [13]. Although targeted at the marketers of green products, the regulations are written in an
easy-to-understand way, making them beneficial to consumers. A readable document, with numerous
examples, the guides alleviate confusion over terms used by marketers to promote the eco-friendliness of their
product. Through the Green Guides, the FTC has substantial leverage in enforcing green marketing claims and
supporting environmental policy. The FTC has the ability to ensure products have the eco-friendliness
consumers seek by verifying the truthfulness of advertisements, resulting in increased revenue for companies
involved in green initiatives. Increased revenue for such companies will hopefully result in larger profits, thus
giving eco-friendliness a profitability and attractiveness not seen in the past. However it requires strict
enforcement from the FTC to ensure companies are truly being environmentally friendly. One may have an
adverse feeling towards companies profiting from being green, but that is the best means to accomplish the
ultimate goal of a greener and sustainable way of life. Instead of companies boosting profits from practices
that harm the environment, increasing profitability from sustainable, eco-friendly or eco-neutral processes is a
win-win for businesses and environmentalists. Therefore, a greener future includes businesses fulfilling the
demands of millennials who make purchasing decisions partly on greenness, despite potentially higher prices
for such products. This common ground between businesses and environmentalists will grow as
environmentally aware millennials age. Therefore, green products will likely become mainstream in the near
future. With consumers increasing demand for environmentally friendly products, companies must respond to
that demand, or become obsolete, a staple of our free-market, consumer driven economic system. Companies
will supply what the consumer demands, and consumers are increasingly demanding eco-friendly products. It
is much simpler to convince a business owner to make changes that will increase profits, than to convince
them that global warming is a man-made threat. Bradley, Likelihood of Eco-friendly Confusion: Henderson,
supra note 3, at October 1, , https: June 9, , https: June 16, , http:
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From pop culture to major elections, today's consumers are immersed in politics like never before. In a hyper-politicized
landscape, it is increasingly difficult for brands to opt out of important political conversations.

In the fourth film of the series, Dick Morris, Strategy Advisor to President Clinton from to , talks about how
he convinced Clinton to change his approach. I said that I felt the most important thing for him to do was to
bring to the political system the same consumer rules philosophy that the business community has. Because I
think politics needs to be as responsive to the whims and desires of the marketplace as business is. And it
needs to be sensitive to the bottom line â€” profits or votes â€” as a business is. I think all of this involves a
changed view of the voters so that instead of treating them as targets you treat them as owners. Instead of
treating them as something that you can manipulate you treat them as something you need to learn from. And
instead of feeling that you can stay in one place and you can manipulate the voters you need to learn what they
want and move yourself to accommodate them. Morris believed this and probably still does. But what it really
means is this: I think all of this involves a changed view of the voters so that instead of treating them as
rational citizens you treat them as consumers with selfish, sometimes irrational desires. Instead of treating
them as people you can appeal to with ideas, with the aim of persuading them, you treat them as a static given,
as something you need to change your policies to satisfy. And instead of feeling that you can stick to your
principles and lead people to a future on the basis of a vision, you need to learn their short-term wants and
move yourself to accommodate them. I think this is the essence of how politics has changed since the nineties.
Morris and those he influenced can claim to be carrying out the will of the people, which is the essence of
democracy. But what this hides is that such populism is more characteristic of tyrrany than democracy, of
cynical manipulation devoid of respect for the ability of people to make decisions on the basis of principles. A
good example of this kind of populism is the anti-elitism of Rupert Murdoch, with which he responded to
criticism back in the eighties and nineties. There is nothing democratic about it. It is condescending, but
without even the old-fashioned patrician belief that the masses can be elevated by education and high culture.
It accelerates the removal of politics from the realm of ordinary people and thus creates a void which is filled
by a new kind of political elite, all the more powerful for its populist contempt for parliamentary politics. This
is the legacy we are still living with, and there is no immediate prospect of change. Its latest incarnation in this
part of the world was the success in the Scottish election of Alex Salmond, a quintessential presidential
populist. This new model of focus groups as the heart of policy rejects a key aspect of democratic leadership
politics â€” that there are collective long-term interests that only elected leaders have the ability to deliver on.
So, for instance, New Labour listened to focus groups that told them they did not want money wasted on
investment in railways. Then, years later, when the chaos on public transport came home to roost New Labour
got the flack for the mess. Of course they did. They were supposed to lead, plan ahead, think long term and
think of the greater good, something focus groups will never do. Thus New Labour was characterized by a
mess of contradictory short-term policies whose only concern was immediate popularity, leading them into
blunders that their lack of vision left them unable to predict or prevent. Yet this disastrous model for
democracy remains at the heart of politics.
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Mulvaney and other members of the Trump administration were scheduled to meet with members of the
House and Senate congressional leadership to discuss the legislative agenda. And consumer advocates are
deeply worried about what comes next. Every month since , the Consumer Financial Protection Bureau has
released reports of public grievances made by consumers against institutions including Bank of America,
Wells Fargo and Equifax. Last November, the bureau abruptly stopped releasing them. The bureau is
considering whether to change how it manages its consumer complaint database, including whether it should
permanently halt releasing grievances publicly, according to a government notice. Officials at the agency are
now combing through hundreds of comment letters from financial institutions, trade groups and consumers
that were due on July Read More Sam Gilford, a spokesman for the agency, declined to comment on the
status of any possible policy changes. She has vowed to follow the statute drafted by Congress -- and not go
any further. Consumer advocates and regulators scrub the complaint files regularly to spot trends of predatory
lending and abuses by financial institutions -- a core mission of the bureau, which was created as part of the
Dodd-Frank regulatory reform law. Born out of the financial crisis, the CFPB is an agency created to protect
consumers from companies that may take advantage of them. Each complaint is then sent to the company by
the bureau. Once a company replies or the day period lapses, the complaint becomes public on the database.
Financial companies have criticized the database, calling many of the complaints unverified and others
inaccurate. Advocates insist the data collections help to spot problems before bigger issues arise. He took the
helm in November, the same month the reports stopped. Earlier this year, Mulvaney reignited the controversial
issue by requesting input on potential changes to how the agency manages the consumer complaint database.
If you were a lobbyist, who gave us money, I might talk to you. If you came from back home and sat in my
lobby, I would talk to you without exception regardless of the financial contributions," Mulvaney said at the
April conference. The agency has delayed rules to protect consumers from payday lenders, dropped lawsuits
and stripped enforcements of fair-lending protections. Then, in , Mulvaney sponsored the bill regarding
database comments. Equifax is one of the top 10 companies with the most complaints in the database.
Attorneys general from 15 states were among several consumer advocates who wrote letters in support of the
database. They also claim that such unverified or inaccurate information could wind up misleading consumers.
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Grubb, Farley Published by EH. NET December T. Breen, The Marketplace of Revolution: Oxford University
Press, Breen presents two propositions. Colonists became awash in imported British consumer goods that in
turn transformed their world materialistically, socially, and conceptually â€” even down to the meanest
members of colonial society. And the colonists were self-aware or conscious of this transformation. Those
who did not adhere to the cause against the British by boycotting British goods, such as tea, either because
they were free riders or because they did not believe in the cause, could be easily spotted by their outward
consumerism. The end result was that the new consumerism provided the vehicle that allowed cohesive and
concerted cross-colony action on a mass-mobilization level against the British. Now, in some ways this is all
old news. That colonial imports of European consumer goods in the fifty years before the revolution rose
substantially is well known. That the colonists used the boycotting of British imports as a political weapon,
from the Stamp Act through the Townsend Duties and Tea Act, is well known. That colonists who did not tow
the line on the boycotts were spotted and threatened is also reasonably well known. So what is new here? Well
it is the rich detail with which Breen makes his case. The first pages of the book are given over to
demonstrating proposition 1. Breen uses evidence from traveler accounts, from official government
correspondence, from government customs records, from newspapers, from probate inventories, from
archaeological digs, from museum artifacts, and so on to make his case. Faced with this tediously turgid
presentation, my eyes glossed over, and only masochistic perseverance got me through. While reading this
section all I could think of were images of the author going from archive to archive, library to library jotting
down stories on note cards or into computer files and then feeling compelled to tell us every single story he
had found. A few stories are entertaining in their own right, but only a few. But there is a reward for
perseverance. But when you step back and take in the whole, all of a sudden an undeniably powerful, yet
fuzzy, truth appears â€” namely proposition 1. That colonists, even the meanest of them, on a per capita basis
were incredibly better off in some utility sense in than they were in from this revolution in the consumption of
imported goods seems undeniable. Yet economists typically find per capita economic growth to be miniscule.
This is a puzzle that economists need to address better or reconcile more sensibly than what they have yet
done. The final pages of the book are given over to demonstrating proposition 2. While Breen uses the same
technique or methodology here as he used for proposition 1 , the nature of proposition 2 makes the outcome
less satisfying and more speculative. That the course of events took this particular shape is interesting and
noteworthy, but it was not necessary in some grander sense, at least not well demonstrated as such. While
Breen does not use this language or present it in this way, an economist will readily see the issue as how to
marshal and maintain collective action in the face of free-rider incentives when using consumer boycotts as a
political tool. Breen clearly demonstrates the prevalence of the incentive to free ride and the response to it via
the rise of extra-legal devices to enforce compliance. But even after two hundred years it is hard to openly talk
about the terror used by patriots in the name of a cause we still hold dear. In general the evidence is heavily
weighted toward the New England, New York, and Philadelphia regions. It would have been nice to have
more evidence from a broader swath of colonial locations. Why did this story of consumer revolution shaping
the politics of revolution and knitting the colonies together into concerted action somehow stop at New
Hampshire and Georgia and not affect Montreal, Halifax, Kingston, Bridgetown, and so on? Or if it did, why
did it yield a different outcome?
8: Consumerism - Wikipedia
A consumer is a person or organization that use economic services or commodities. Economics and marketing. The
consumer is the one who Law and politics.
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A study from Walker Sands Communications finds 65% of consumers report the current presidential administration has
impacted their shopping behavior, a 25 pct. pt. jump from 40% who said the same.
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