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A document, filed with a U.S. state by a corporation's founders, describing the purpose, place of business, and other
details of a corporation. also called articles of incorporation or charter.

How Ethical Frameworks Are Cultivated Posted on by Shannon Bowen Organizations consistently use terms
such as character to describe themselves in terms of mission, vision, and values. Oftentimes character is used
to describe the decision-making framework and parameters of an organization, centering on integrity or
leadership â€” but otherwise, little effort is often made to discern character and to systematically cultivate the
character of an organization. A closer examination of the concept is warranted because unpacking character
and similar terms reveals much about an organization, as well as how it does business. Further, a character that
arises spontaneously may not be as desirable as a one that is consciously cultivated and managed. Where does
character originate? Ethics is the backbone and origin of organizational character. As the foundational concept
from which forms of implementation arise, ethics is often under-discussed in the corporate world.
Organizational ethics are composed, in part, by individual ethics but because of larger influences of
organizational culture, the ethics of an organization exist independently of individuals Bowen, A closer look
at the core concepts in ethics can help develop and maintain a conscientious and consistently ethical
organizational character. Values, beliefs, and priorities all drive the policies of the organization and its
strategic decision-making and operations. The core values of the organization are the essence of the ethical
belief system. Values determine what is important in terms of management, strategy, and implementation. If
the core values of an organization have never been defined or explored, they may arise in a haphazard manner
that can lead to inconsistent decision-making, contradictions, or even capriciousness Bowen, Those
unintended outcomes can damage relationships with stakeholders and publics as expectations are not met, and
they can erode trust Bowen, Hung-Baeseke, and Chen, An organization cannot be truly ethical and have a
good character to express unless it has a strong understanding of its own ethical values. Doing some internal
research and refinement of organizational values is key, and institutionalizing those values throughout all
levels of the organization follows Goodpaster, An organization must also determine which approach to ethical
decision making best pairs with its ethical values. Those who seek to serve the public interest may be most
comfortable with a consequence-based approach from of utilitarianism, seeking outcomes that serve the
greatest good for the greatest number. Many organizations, especially those who have a duty to maintain
customer safety of some kind, steer toward deontology. What are the priorities and order of organizational
goals? Priorities can be multifaceted in changing with market demands, industry compliance, or the
competitive environment. Ethical values can best be discussed in terms of current priorities and competitive
trends when those are well researched and understood as a basis for strategy. In that manner, the corporate
character is strategic and purposefully cultivated to streamline efforts in management decision making and
policy with the core values of the organization. A consistent and cultivated character strengthens the
organization in terms of ethical responsibility and rectitude, so that stakeholders can be confident in who the
organization is, knowing its genuine character. She is a member of the Board of Trustees of the Arthur W. She
can be reached at sbowen sc. Elite executives in issues management: The role of ethical paradigms in decision
making. Journal of Public Affairs, 2 4 , Exploring the role of the dominant coalition in creating an ethical
culture for internal stakeholders. Public Relations Journal, 9 1 , Ethics as a pre-cursor to organization-public
relationships: Building trust before and during the OPR model. Cogent Social Sciences, 2. Ethics of strategic
communication. Conscience and corporate culture. Excellence in internal relations management.
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Corporate Identity is either weak or strong; to understand this concept, it is beneficial to consider exactly what
constitutes a strong corporate identity. In the context of corporate identity, consonance is the alignment of all
touch points Bailey, For example, Apple has strong brand consonance because at every point at which the
consumer interacts with the brand, a consistent message is conveyed. This is seen in Apple TV
advertisements, the Apple Store design, the physical presentation of customer facing Apple employees and the
actual products, such as the iPhone, iPad and MacBook laptops. Every Apple touch point is communicating a
unified message: Strong brand consonance is imperative to achieving strong corporate identity. Strong
consonance, and in turn, strong corporate identity can be achieved through the implementation and integration
of integrated marketing communications IMC. IMC is a collective of concepts and communications processes
that seek to establish clarity and consistency in the positioning of a brand in the mind of consumers Ang, To
appreciate this idea with heavier mental weight it is important to regard the different levels of IMC integration.
These sources include personal sales, advertising, sales promotion, direct marketing, public relations,
packaging and events departments. At the final stages of IMC integration, IMC decisions are made not only by
corporate level departments but also by departments classed in stages one and two. It is the inclusion of all
organisational departments by which a horizontal, non linear method of communication with consumers is
achieved. By unifying all fronts of the marketing firm, communications are synchronised to achieve
consistency, consonance and ultimately strong corporate identity. This definition regards identity as a result of
social interaction: Corporate identity is the way corporate actors actors who perceive themselves as acting on
behalf of the company make sense of their company in ongoing social interaction with other actors in a
specific context. It includes shared perceptions of reality, ways-to-do-things, etc. In this process the corporate
actors are of equal importance as those others; corporate identity pertains to the company the group of
corporate actors as well as to the relevant others; Best practices[ edit ] The following four key brand
requirements are critical for a successful corporate identity strategy. What they represent needs to stand apart
from others in order to be noticed, make an impression, and to ultimately be preferred. Brands need to connect
to what people care about out in the world. To build demand, they need to understand and fulfil the needs and
aspirations of their intended audiences. To assure credibility with their audiences, brands must be coherent in
what they say and do. All the messages, all the marketing communications, all the brand experiences, and all
of the product delivery need to hang together and add up to something meaningful. A brand that is
differentiated, relevant and coherent is one that is valued by both its internal and external audiences. Esteem is
the reputation a brand has earned by executing clearly on both its promised and delivered experience.
Corporate visual identity plays a significant role in the way an organization presents itself to both internal and
external stakeholders. In general terms, a corporate visual identity expresses the values and ambitions of an
organization, its business, and its characteristics. Four functions of corporate visual identity can be
distinguished. Three of these are aimed at external stakeholders. First, a corporate visual identity provides an
organisation with visibility and "recognizability". Second, a corporate visual identity symbolizes an
organization for external stakeholders, and, hence, contributes to its image and reputation Schultz, Hatch and
Larsen, Van den Bosch, De Jong and Elving explored possible relationships between corporate visual identity
and reputation, and concluded that corporate visual identity plays a supportive role in corporate reputations.
Third, a corporate visual identity expresses the structure of an organization to its external stakeholders,
visualising its coherence as well as the relationships between divisions or units. Olins is well known for his
"corporate identity structure", which consists of three concepts: Although these concepts introduced by Olins
are often presented as the corporate identity structure, they merely provide an indication of the visual
presentation of parts of the organization. It is therefore better to describe it as a "corporate visual identity
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structure". Identification appears to be crucial for employees, [19] and corporate visual identity probably plays
a symbolic role in creating such identification. The definition of the corporate visual identity management is:
Special attention is paid to corporate identity in times of organizational change. Once a new corporate identity
is implemented, attention to corporate identity related issues generally tends to decrease. However, corporate
identity needs to be managed on a structural basis, to be internalized by the employees and to harmonize with
future organizational developments. Efforts to manage the corporate visual identity will result in more
consistency and the corporate visual identity management mix should include structural, cultural and strategic
aspects. However, as important as the structural aspects may be, they must be complemented by two other
types of aspects. Among the cultural aspects of corporate visual identity management, socialization â€” i.
Managers are important as a role model and they can clearly set an example. This implies that they need to be
aware of the impact of their behaviour, which has an effect on how employees behave. If managers pay
attention to the way they convey the identity of their organization, including the use of a corporate visual
identity, this will have a positive effect on the attention employees give to the corporate visual identity.
Further, it seems to be important that the organization communicates the strategic aspects of the corporate
visual identity. Employees need to have knowledge of the corporate visual identity of their organization â€”
not only the general reasons for using the corporate visual identity, such as its role in enhancing the visibility
and recognizability of the organization, but also aspects of the story behind the corporate visual identity. The
story should explain why the design fits the organization and what the design â€” in all of its elements â€” is
intended to express. Examples of corporate colours: Religions created some of the most recognized identity
marks: In addition, Kings and nobles in medieval times had clothing, armour, flags, shields, tableware,
entryways, and manuscript bindings that all bore coats of arms and royal seals. Simple graphics such as the
caduceus carried so much socio-economic and political weight by the 16th century, that government offices
were established throughout Europe to register and protect the growing collection of trademarks used by
numerous craft guilds. The shift of business in favour of non-agricultural enterprise caused business, and
corporate consciousness, to boom. Logo use became a mainstream part of identification, and over time, it held
more power than being a simple identifier. Some logos held more value than others, and served more as assets
than symbols. They became components of corporate identities by communicating brands and unifying
messages. The evolution of symbols went from a way for a king to seal a letter, to how businesses establish
their credibility and sell everything from financial services to hamburgers. Global television networks and the
rise of business news have caused the public representation of organizations to critically influence the
construction and deconstruction of certain organizational identities more than ever before. Many companies
pro-actively choose to create media attention and use it as a tool for identity construction and strengthening,
and also to reinvent their images under the pressure of new technology. The media also has the power to
produce and diffuse meanings a corporation holds, therefore giving stakeholders a negotiation of the
organizational identity.
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Acting under a charter sanctioned by the Dutch government, the Dutch East India Company defeated
Portuguese forces and established itself in the Moluccan Islands in order to profit from the European demand
for spices. Investors in the VOC were issued paper certificates as proof of share ownership, and were able to
trade their shares on the original Amsterdam Stock Exchange. The best-known example, established in , was
the East India Company of London. Queen Elizabeth I granted it the exclusive right to trade with all countries
to the east of the Cape of Good Hope. Labeled by both contemporaries and historians as "the grandest society
of merchants in the universe", the English East India Company would come to symbolize the dazzlingly rich
potential of the corporation, as well as new methods of business that could be both brutal and exploitative.
Subsequent stock offerings demonstrated just how lucrative the Company had become. The rapid inflation of
the stock value in the s led to the Bubble Act , which restricted the establishment of companies without a royal
charter. A similar chartered company , the South Sea Company , was established in to trade in the Spanish
South American colonies, but met with less success. In fact the Spanish remained hostile and let only one ship
a year enter. Unaware of the problems, investors in Britain, enticed by extravagant promises of profit from
company promoters bought thousands of shares. By , the South Sea Company was so wealthy still having
done no real business that it assumed the public debt of the British government. This accelerated the inflation
of the share price further, as did the Bubble Act , which possibly with the motive of protecting the South Sea
Company from competition prohibited the establishment of any companies without a Royal Charter. The share
price rose so rapidly that people began buying shares merely in order to sell them at a higher price, which in
turn led to higher share prices. As bankruptcies and recriminations ricocheted through government and high
society, the mood against corporations and errant directors was bitter. In the late 18th century, Stewart Kyd ,
the author of the first treatise on corporate law in English, defined a corporation as: By this point, the
Industrial Revolution had gathered pace, pressing for legal change to facilitate business activity. Without
cohesive regulation, proverbial operations like the "Anglo-Bengalee Disinterested Loan and Life Assurance
Company" were undercapitalised ventures promising no hope of success except for richly paid promoters. As
a result, many businesses came to be operated as unincorporated associations with possibly thousands of
members. Any consequent litigation had to be carried out in the joint names of all the members and was
almost impossibly cumbersome. Though Parliament would sometimes grant a private act to allow an
individual to represent the whole in legal proceedings, this was a narrow and necessarily costly expedient,
allowed only to established companies. Then, in , William Gladstone became the chairman of a Parliamentary
Committee on Joint Stock Companies, which led to the Joint Stock Companies Act , regarded as the first
modern piece of company law. For the first time in history, it was possible for ordinary people through a
simple registration procedure to incorporate. Limited liability[ edit ] However, there was still no limited
liability and company members could still be held responsible for unlimited losses by the company. This
allowed investors to limit their liability in the event of business failure to the amount they invested in the
company â€” shareholders were still liable directly to creditors , but just for the unpaid portion of their shares.
The principle that shareholders are liable to the corporation had been introduced in the Joint Stock Companies
Act The Act allowed limited liability to companies of more than 25 members shareholders. Insurance
companies were excluded from the act, though it was standard practice for insurance contracts to exclude
action against individual members. Limited liability for insurance companies was allowed by the Companies
Act This prompted the English periodical The Economist to write in that "never, perhaps, was a change so
vehemently and generally demanded, of which the importance was so much overrated. In the later nineteenth
century, depression took hold, and just as company numbers had boomed, many began to implode and fall into
insolvency. Much strong academic, legislative and judicial opinion was opposed to the notion that
businessmen could escape accountability for their role in the failing businesses. Further developments[ edit ]
Lindley LJ was the leading expert on partnerships and company law in the Salomon v. The landmark case
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confirmed the distinct corporate identity of the company. This inspired other countries to introduce
corporations of this kind. The last significant development in the history of companies was the decision of the
House of Lords in Salomon v. In the United States , forming a corporation usually required an act of
legislation until the late 19th century. State governments began to adopt more permissive corporate laws from
the early 19th century, although these were all restrictive in design, often with the intention of preventing
corporations for gaining too much wealth and power. Countries began enacting anti-trust laws to prevent
anti-competitive practices and corporations were granted more legal rights and protections. The 20th century
saw a proliferation of laws allowing for the creation of corporations by registration across the world, which
helped to drive economic booms in many countries before and after World War I. Another major post World
War I shift was toward the development of conglomerates , in which large corporations purchased smaller
corporations to expand their industrial base. Deregulation reducing the regulation of corporate activity often
accompanied privatization as part of a laissez-faire policy. Ownership and control[ edit ] A corporation is, at
least in theory, owned and controlled by its members. In a joint-stock company the members are known as
shareholders and each of their shares in the ownership, control, and profits of the corporation is determined by
the portion of shares in the company that they own. Thus a person who owns a quarter of the shares of a
joint-stock company owns a quarter of the company, is entitled to a quarter of the profit or at least a quarter of
the profit given to shareholders as dividends and has a quarter of the votes capable of being cast at general
meetings. Who a member is depends on what kind of corporation is involved. In a worker cooperative , the
members are people who work for the cooperative. In a credit union , the members are people who have
accounts with the credit union. In some cases, this will be a single individual but more commonly corporations
are controlled by a committee or by committees. Broadly speaking, there are two kinds of committee structure.
A single committee known as a board of directors is the method favored in most common law countries.
Formation[ edit ] Historically, corporations were created by a charter granted by government. Today,
corporations are usually registered with the state, province, or national government and regulated by the laws
enacted by that government. The law sometimes requires the corporation to designate its principal address, as
well as a registered agent a person or company designated to receive legal service of process. It may also be
required to designate an agent or other legal representative of the corporation. If a corporation operates outside
its home state, it is often required to register with other governments as a foreign corporation , and is almost
always subject to laws of its host state pertaining to employment , crimes , contracts , civil actions , and the
like. Historically, some corporations were named after their membership: Nowadays, corporations in most
jurisdictions have a distinct name that does not need to make reference to their membership. In Canada, this
possibility is taken to its logical extreme: In most countries, corporate names include a term or an abbreviation
that denotes the corporate status of the entity for example, "Incorporated" or "Inc. These terms vary by
jurisdiction and language. In some jurisdictions, they are mandatory, and in others they are not. Some
jurisdictions do not allow the use of the word "company" alone to denote corporate status, since the word "
company " may refer to a partnership or some other form of collective ownership in the United States it can be
used by a sole proprietorship but this is not generally the case elsewhere. For example, a corporation can own
property, and can sue or be sued. Corporations can exercise human rights against real individuals and the state,
[41] [42] and they can themselves be responsible for human rights violations. Insolvency may result in a form
of corporate failure, when creditors force the liquidation and dissolution of the corporation under court order,
[44] but it most often results in a restructuring of corporate holdings. Corporations can even be convicted of
criminal offenses, such as fraud and manslaughter. However, corporations are not considered living entities in
the way that humans are.
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Corporate Life There has been quite some noise recently about how the gaming industry represents women in
games â€” what follows are some thoughts on the topic and a different view pointâ€¦ What I find more
disturbing than the lack of female representation in games is the apparent need of some people to blow this
way out of proportion â€” the best example is the discussion that ensued after the Assassins Creed Unity
presentation. However, the core problem still is there and it keeps being repeated. The core problem is that
people get too emotional too quickly and with that speak out or even insult before they know all the facts.
Especially with Assassins Creed Unity the problem is evident: Besides the footage shown at E3, very little was
known about the co-op aspect of Assassins Creed Unity, hence all conclusion could therefore only be on the
basis of assumption. Those of you who have carefully watched the videos will have noticed that missions in
Unity carry some parameters such as: I can, just as much as people outraged, speculate that the game is
originally intended to be played in a single player type environment and only occasionally the aid of other
players can be called upon when starting a new mission. One of the important things, if not the most
important, in any of those discussion is the economic aspect. Even if video games are a free time activity to
the majority of us they are a multi-billion dollar business where success and failure are ever present. The goal
is to create a product which is of an expected quality standard whilst keeping the cost on a level to still make
the appropriate profit. With that in mind we can safely say that, in this case, Ubisoft has one goal and that is to
create a product of good quality in the eyes of the customer that will sell at a reasonable price which will yield
a sufficient profit for the company as it will have to pay things like salaries, rent, taxes, etc The outrage of
some fans were mainly sparked after a representative from Ubisoft said that animating female characters
would have significantly increased the workload of the design teams. So, was the decision to not include
females in the latest installment a good course of action? Once there is more information and one or the other
speculation turns out to be true, or at least close to the truth then and only then do we have sufficient evidence
to say if the decision made sense. I myself lean towards saying that the decision, based on an economic view
point, was correct and there was little to no value added in having one or more playable female characters due
to the structure of the co-op feature. That does of course not mean that the same can be said about future
Assassins Creed games. I would even argue that it is quite the opposite and having a high diversity will
increase the customers perception of product quality which will have, undoubtedly, an added value. Direct
comparisons almost never work â€” I could look how Heavenly Sword did against God of War 2, two similar
games that were released around the same time and go on to state that Kratos did a lot better than Nariko â€”
then again, he did have the lead with a previous title and probably an already established fan base. What needs
to be noticed as well is this, taking Assassins Creed again as an example: The sudden gender problem seemed
to have been no issue for mono-protagonist games in the same franchise; Neither Altair, nor Ezio, Connor,
Haytham or Edward came under the same scrutiny as Arno. So did we just uncover the critical mass for
women ratio in poly-protagonist games or is the lack of their representation the famed last straw. It boils down
to individualism and the wish of players to identify themselves with the characters they play. Does it come as
a surprise? It could very well be that thinking Unity has multiple protagonists is a delusion and we merely
complain about the lack of being able to create our own avatar. MMOGs and RPGs can perfectly cater to this
need, however in other genres this is not so easy as the story telling part cut-scenes, character background
story, etcâ€¦ in a 6 hour game are more important for the quality â€” and so is having a protagonist that can not
only carry a franchise but enable growth. Could you imagine anyone else than Lara Croft as the main
protagonist in a Tomb Raider game? Same goes for Duke Nukem and many moreâ€¦.
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Looking to hire for the holidays? We can offer the best little person talent. Our little people are reliable,
courteous, talented and most important, entertaining. All of our midgets are actors and not just anyone off the
street. Our little people have been trained to interact well with your guests. We can help you in creating ideas
that will give you that perfect event. Characters for Hire helps in booking midgets for a party nyc and more
than 30 cities worldwide. When you book with Characters for Hire, we want to make sure your event is
spectacular. We have the largest staff of little people available, with various talents and skills. Both of them
really represented you guys so well. I look forward to working with you again soon! OMG I can not express
my appreciation. When the kids saw the characters come out and perform, They were blown away! The actors
were so professional and worked very well with the children. Costumes were excellent, the actors stayed in
character throughout and they were great with kids. Communication and confirmation prior to event were top
notch as well. We greatly appreciate how accommodating and professional your entire staff was. I must say
that everyone was very impressed with just how fabulous the show was. You guys did an amazing job and
Max was very happy! We hired the characters for my sons 5th birthday party. The training was a huge hit!
And all the guys were wonderful with taking photos with the children and making sure that no one was afraid
lol. The costumes they use and the sabers all top notch! Characters for hire are worth the money tenfold, for
priceless memories the kids and myself will have for a lifetime!!!!!! Character was great with the kids and all
had a great time! Would recommend this company in a heartbeat! They were very personable and the
costumes were excellent. Could be better versed in the storyline but not everyone is a fanatic. The actors were
professional and I would hire again for another event should the occasion arise. The kids loved it and made it a
memorable experience. He battled them and then they all took turns taking photos with him. The actor in
costume was hilarious - speaking "funny" with everyone, dancing, giving hugs, posing for pictures, picking up
my Dad in a bear hug and bowing to my puppy, who was dressed as a Princess! Thanks again so much - it was
a huge hit and everyone loved it!! The children were all fully engaged for the full hour of training as well as
the combat scene at the end. I was extremely pleased with the level of professionalism from all of the actors
and the authenticity of the costumes, mannerisms, and voice sound alike from every character. This was a
party that the children and parents will be talking about for a very long time. It was worth every penny and
more!!! You are doing an amazing job and I truly appreciate the time you always set aside for the many, many
hours of phone calls and emails with me to make sure everything was the way I wanted it! You went above
and beyond and I highly recommend this company and the professional actors that work for you!
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Wikis are collaborative websites that anyone who has access to website can edit. Essentially a wiki is a place
to build a collective information bank. Traveling Geeks and Ourmedia are examples of wikis. In the past
couple of years, businesses like CustomerVision, Traction, and Socialtext are starting to create
business-friendly wikis. Even Fortune companies like Xerox, Disney, and Microsoft are even starting to use
wikis. Intelpedia is one of the earliest enterprise wiki success stories. This wiki was started by Intel engineer
Josh Bancroft in Bancroft felt that his co-workers needed to have an easy and convenient way to access
company information, from historical background to internal projects. Like most successful projects, this one
started from the bottom and quickly became popular within Intel. By April , Intelapedia had around 25, pages
and had million page views. Each day, there are around changes made to the wiki. More than 8, Intel
employees have contributed to the wiki. Other companies noticed similar findings. The lack of vandalization
or unauthorized edits should allay any fears a corporate executive may have. What about the corporations
needing to protect sensitive and trade information? The majority of sensitive information needs to be
controlled out of necessity. Only information that is not detrimental to the company gets posted to the wiki.
Ken Kaplan, who works in corporate communications for the company, has yet to see an example of sensitive
information getting shared outside of the company. From its inception, a lot of people who have been talking
about what should be on the wiki. The coverage brought a lot of users which caused Bancroft and some of his
fellow employees to form a volunteer team, called the Intelpedia Distributed Editors, to guide the wiki by
using a mailing list, selecting content contributions made, and a weekly meeting. Wikis are also a good place
to share knowledge. However, there are better ways to communicate like instant messaging, email, blogs, and
forums. Intelpedia is a more conducive platform for short-term collaborative events. Recently, employees have
been sharing their Twitter handles on Intelpedia. Intelpedia was built using MediaWiki, an open-source wiki
software. This same software powers Wikipedia. Despite being a global company, the Intelpedia wiki pages
are entirely in English. Last year, a widget was installed that allows people to upload videos. Josh deserves
praise for helping to create a platform that fosters information sharing and collaboration between departments
and across the company.
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Print Article Recently Inc. Needless to say, reading the article on Skeeter Snacks got us thinking about other
iconic mascots that have been used by companies over the years to promote their brands and products. And
what better time than the start of a new year okay, we are less than 5 weeks into one anyway to add a new Best
of the Best list into the mix. Team up with Enhance to bring your invention to life and get it to market! The
concept was born after one of the art directors realized that Aflac sounded like a duck quaking. This pink toy
rabbit wearing sunglasses, blue and white sandals and an energizer logo clad bass drum strapped to his chest
never says a word, but continuously beats on his drum. However, the Energizer Bunny has kept on going and
going and going since Ernie and the elves have been the symbol for Keebler ever since. The first Morris died
in and was subsequently replaced by two more cats since then. Pacific Data Images later modernized the
mascot into the animated version of the Pillsbury Doug Boy that we see in commercials today. So rich and
Still Just As Sweet. Geoffrey appeared in his first television commercial in His new image after that was
being a light-hearted kid himself. In , Depatie Freleng Studios began production of an animated version of
Charlie the Tuna for a television ad campaign. Clean product was placed on supermarket shelves the following
year. Clean was depicted as a tall, muscular, tan, bald man. The jingle, which is the longest running jingle in
television history was written and recorded by Thomas Scott Cadden of Skokie, IL. Clean was finally given a
first name. So he is Mr. In Orange was added, and in , over 10 million people voted to add blue to the color
mix as well. She is an intelligent woman with a sharp wit, who finally decided to reveal herself in after being
behind the scenes since He is quite a character, witty, sarcastic and quite the jokester. A self-proclaimed
ladies man, Red is always trying to impress Green. He is quite the follower and will do basically anything Red
wants him to do. Green Female â€” Made her debut in Most of the commercials where she is the star ends in
Blue, Red and Yellow left speechless, staring at her with their mouths dropped practically to the floor.. Orange
Male â€” Also known as Crispy, he is obsessed with his own crispiness and paranoid that he will be eaten at
any moment. The winner of the contest happened to be a year old boy who submitted his drawing of a peanut
with arms, legs and a face. Peanut later evolved over time to include a top hat, monocle and cane.
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Both of them really represented you guys so well. I look forward to working with you again soon! OMG I can
not express my appreciation. When the kids saw the characters come out and perform, They were blown away!
The actors were so professional and worked very well with the children. Costumes were excellent, the actors
stayed in character throughout and they were great with kids. Communication and confirmation prior to event
were top notch as well. We greatly appreciate how accommodating and professional your entire staff was. I
must say that everyone was very impressed with just how fabulous the show was. You guys did an amazing
job and Max was very happy! We hired the characters for my sons 5th birthday party. The training was a huge
hit! And all the guys were wonderful with taking photos with the children and making sure that no one was
afraid lol. The costumes they use and the sabers all top notch! Characters for hire are worth the money tenfold,
for priceless memories the kids and myself will have for a lifetime!!!!!! Character was great with the kids and
all had a great time! Would recommend this company in a heartbeat! They were very personable and the
costumes were excellent. Could be better versed in the storyline but not everyone is a fanatic. The actors were
professional and I would hire again for another event should the occasion arise. The kids loved it and made it a
memorable experience. He battled them and then they all took turns taking photos with him. The actor in
costume was hilarious - speaking "funny" with everyone, dancing, giving hugs, posing for pictures, picking up
my Dad in a bear hug and bowing to my puppy, who was dressed as a Princess! Thanks again so much - it was
a huge hit and everyone loved it!! The children were all fully engaged for the full hour of training as well as
the combat scene at the end. I was extremely pleased with the level of professionalism from all of the actors
and the authenticity of the costumes, mannerisms, and voice sound alike from every character. This was a
party that the children and parents will be talking about for a very long time. It was worth every penny and
more!!! You are doing an amazing job and I truly appreciate the time you always set aside for the many, many
hours of phone calls and emails with me to make sure everything was the way I wanted it! You went above
and beyond and I highly recommend this company and the professional actors that work for you! You need to
entertain a large group of people of different ages and interests. Coming up with corporate entertainment ideas
is a hassle and lots of work. You ask yourself, what do I do for the upcoming company picnic? How do I
prepare for this event for employees? Characters for Hire, LLC wants to take away this stress from you and be
a one stop shop for anything entertainment related. Our professional makeup artists, costume designers, and
actors put together a Broadway-quality show that will amaze your coworkers and guests. Corporate events
bring your coworkers together and promote company loyalty. They can also help promote your products and
services and attract more customers. There are plenty of corporate entertainment ideas we can provide you for
your next trade show or your customer appreciation day. Our trained actors, dancers, models, and stunt people
can put together a performance that fits perfectly with the theme of your corporate event. We offer Broadway
revues, dance shows , parkour , standup and sketch comedy, and even medieval stage shows. These and more
than hundreds of corporate entertainment ideas will give reasons to choose Characters for Hire. You can hire
professional actors to dress as any character and meet and greet your guests. Our characters include ninjas ,
pirates , princesses , and hundreds more. You can also request promotional models to show off your products.
Call Us Today Once you let us know more about your event, we can customize our services to fit your needs.
We also offer lighting services, special effects like 3D moving graphics, and even roaming androids. Fill out
my online form. It is not our intention to violate any copyright laws. Any resemblance to nationally known
copyrighted characters is strictly coincidental. If you have any questions regarding this issue, we encourage
you to contact us.
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In most countries, corporate names include a term or an abbreviation that denotes the corporate status of the entity (for
example, "Incorporated" or "Inc." in the United States) or the limited liability of its members (for example, "Limited" or
"Ltd.").
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