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1: Alternate Marketing Ideas That Make a Big Difference! - Media Gypsy
Dec 12, Â· The right marketing strategy can make all the difference. Pexels Arguably, one of the most important aspects
of growing your business is your marketing strategy.

We are glad you are enjoying Advertising Age. To get uninterrupted access and additional benefits, become a
member today. Log in or go back to the homepage. Published on June 01, Plenty of advertisers today are
buying digital ads without speaking to a single human at a media company, and print and TV ads might not be
far behind. Automated, or programmatic, buying is growing not only because it makes ad transactions more
efficient but because it can make them more effective, as long as the right data is applied. When surfing the
wave of automation, here are 10 things you should know: The pie is growing fast. Programmatic-buying
systems now have access to some traditional TV inventory and plenty of ad time in "over the top" TV
delivered via the web, making the practice increasingly attractive to brand marketers. Imagine this
programmatic scenario: You serve a branding commercial to someone on her TV and follow it with a display
or Facebook ad on her desktop or mobile device. This is a radical change from traditional ad buying, where a
buyer agrees to run a certain number of ads with a publisher and is locked in to the contract. Brands are taking
it in-house. Mobile is a major issue. The behavioral targeting capabilities of programmatic systems are heavily
tied to tracking cookies, a major problem when it comes to mobile, where cookies are ineffective. The
limitation of the cookie is causing difficulty for marketers that want to run campaigns across mobile devices
and desktop. Social networks are gaining clout. Over the past few years, Facebook, Twitter and LinkedIn have
gobbled up programmatic ad-tech companies in a play to sell ads across the web, not just through their own
platforms. Unlike the vast majority of independent ad-tech firms, these social-media networks have reams of
login data, allowing them to connect user identities across devices. Fraud is still a problem. The programmatic
ecosystem is especially susceptible to a fraudulent practice called "URL masking," where a publisher lists its
website in the ad exchanges as another, usually more reputable, website entirely. The buyer has no idea where
the ads are actually running. The big players are set. Some brands have said they plan to move all their
display-ad spending through programmatic channels. Ad network Undertone , for instance, made its premium
ad units available programmatically earlier this year. It can be good for viewability. Though programmatic
buying is sometimes derided as a swamp of nonviewable, fraudulent, garbage inventory, there are controls
available within the technology that allow buyers to purchase ads that are more viewable than others. Good
news for advertisers.
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2: What's the Difference Between a CRM and a CDP? And Why You Should Care
5- Going Too Big, Too Fast. If you have a 5k budget, it can either be spent in one day or one month ã…¡ that's really up
to you. However, smaller spots are your best option for testing because you can buy a decent percentage of the rotation
for a longer period.

HarryGuinness June 22, , 8: But what is a megapixel and does more really mean better? Each of these is a
sensor for a single pixel. When light hits a photosite, it determines what color that pixel should be in the
resulting photo. Obviously you need lots of photosites to get a high resolution image; one million photosites
will give you one million pixelsâ€”or one megapixelâ€”in the final image. This means a 20MP photo was
taken with a camera that had a sensor with twenty million photosites. The sensors in digital cameras come in
different sizes. The sensor inside your smartphone is smaller than the sensor inside a crop sensor camera and
the sensor inside a crop sensor camera is smaller again than the sensor inside a full-frame DSLR. The different
sensor sizes compared. Blue approximates to a smartphone sensor, green to a crop sensor, and red to a
full-frame sensor. All three of these cameras, however, can have a 12MP sensor. What changes is the size of
the photosites on the sensor. This affects the overall image quality. The Pros and Cons of High Megapixels
The size of the photosites is very important for image quality and low light performance. The more
megapixels a sensor has, the bigger the image it can create. As Apple has demonstrated, you can make
billboards from 12MP smartphone images. A camera with a lot of megapixels is also more forgiving to use.
The downside is that, with smaller photosites, you have worse low light performance. The photosites on the
20MP sensor will each get about twice as much light falling on them as those in the 50MP sensor. With large
images also comes large file sizes. What Is the Sweet Spot? Smartphones seem to have settled for around
12MP sensors over the last few years. This seems to be a bit of a goldilocks spot in terms of image size and
low light performance for small sensors. Full frame DSLRs have much larger sensors so can handle more
megapixels. This has led to a split in the models offered. Both Canon and Nikon seem to have settled on
around 30MP as the best balance between file size and low light performance for their flagship models.
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3: Major boost to 'make a big difference to a carerâ€™s life' | Seniors News
Ad space in media is like any other asset that can be bought and sold, and it's in high demand. A Media Buyer is the one
who secures spots for companies that want to advertise in newspapers, magazines, television, radio, movies, and the
internet.

August 11, If you want to get people to buy your stuff, you need to understand how people make purchase
decisions. Product quality and seller reputation matter â€¦ it goes without saying. What are the things that
influence purchase decisions once those fundamentals are in place? Online purchases start with a Google or
Amazon search. Most people do online research and compare different options. Here are 9 things you should
know about purchase decisions. So start gathering reviews on your site. If you sell commodity products, you
might want to look into pulling reviews from an external site so you can display more of them. People gather
information from mixed sources. Even though social media and Internet rule, customers make purchase
decisions using a combination of old media, new media, and old-fashioned conversations with friends and
family. Image Source Asking people around us for recommendations is still commonplace. This means the
experience you provide to your customers matters a great deal. Omnichannel journeys are on the rise as well.
Customers are no longer relying on single sources. These scientists asked a big sample of consumers to rank
jams on taste, ordering them from top to bottom. Then the scientists re-did the study with a different, but still
statistically representative group. Except this time they asked the sample to put the jams in order of taste and
explain their thinking. The order literally flipped, so the jams that the first group ranked as best tasting were
judged to be the worst by the second group. Suddenly there are all these social pressures e. People make
instant decisions with their subconscious. When they have to explain the choice, the choice might change
completely since the rational mind is then involved. To learn more about rational and irrational thinking,
check out our articles on system 1 and system 2. They might not know themselves. The crowd leads the way.
Most of our preferences are learned and formed by social norms and expectations. At some point, restaurateurs
got in the habit of adding flour to make chowder thicker and thicker. Now that has become what the consumer
prefers. These learned preferences can just as easily involve characteristics that, from an objective standpoint,
do not make a product any better and might even make them worseâ€¦ particularly when it relates to texture.
Ravi Dhar, a marketing professor at the Yale School of Management, notes that although Heinz ketchup does
not reliably win in blind taste tests, it has established itself as the gold standard in its category because it is
thicker. Ever wondered why so many products on the store shelves are so similar? There are huge incentives in
consumer markets, even for competing companies, to make everything the same. Then it was the family van.
Now it is an SUV. Cognitive fluency is the human tendency to prefer things that are not only familiar, but easy
to understand. For marketers, this means that the easier to understand the offer is, the more likely people are to
buy it. Psychologists have determined , for example, that shares in companies with easy-to-pronounce names
do indeed significantly outperform those with hard-to-pronounce names. Why people prefer unlimited plans.
Understanding and comparing different cell phone plans is a pain and takes too much time. Who wants to
spend 20 minutes comparing monthly minutes and text limits? So what do people do? They go with the
unlimited plan. Cell phone companies make the most money from unlimited plans and they have an extra
incentive to make other plans confusing. Make your offer and pricing as easy to understand as possible.
Previous positive experiences matter. Make your first offer packed with value and as easy as possible to buy.
Hard to read, hard to buy. Make your website easy to read. The same goes for products and purchases. In one
of those studies , we found that the way products are described matters. The format of text descriptions
influences how people perceive the products themselves. Make everything as simple as possible. For retail
stores, even flooring matters. However, people who examined products while standing on this same plush
carpet judged items that were close by as being less comforting. This translates online as well. The way things
are presented and emotional factors do come into play. Cover the walking areas with soft carpet, but have hard
flooring next to the products. The jury is out on social media. Their research showed that social media rarely
leads directly to purchases online. The report found email and search advertising were much more effective
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vehicles for turning browsers into buyers. The difference between these two studies is that the first was based
on what people said, but the second was based on what people actually did. Although, they were tracking
direct clickthroughs from social media, not taking into account positive influence over time. More recent
research confirms this.
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4: Digital Media Specialist Salary | PayScale
In advertising management, media buying is the procurement of media inventory. The media buying function negotiates
price and placement for advertisements. The media buying function negotiates price and placement for advertisements.

Media buyers[ edit ] Media buyers negotiate and purchase audience-targeted time and advertising space to
convey a marketing message. All media inventory goes through phases of optimisation, which is dependent on
budget, type of medium radio, internet, TV, print etc. Media buyers can purchase media inventory regionally
or nationally. National media buyers might have to factor in considerations based on their particular
geography. TV buying[ edit ] Rates, demand of leads, space, and time, and state licenses vary by state.
National media buyers need national media planning to generate national media marketing strategies and
national media advertising that can be adaptable from area to area but also work on a national level. There is
an apparent distinction between general marketing media buyers and direct response media buyers DRMB.
General market media buyers enact or actualize media plans drawn up by media planners. They negotiate rates
and create media schedules based on a media plan constructed by a media planner. Through the media planner,
general market media buyers rely on published cost per point guides. An experienced DRMB knows which
stations generate a specific quantity of response and knows within reason, the break even point of the
expenditure versus the return. With that information, the DRMB is efficient in negotiating a functional rate
and in purchasing media from the appropriate stations[ citation needed ]. The DRMB attaches unique phone
numbers to each station they purchase media from and track the sales, and make adjustments to the media plan
and schedule as necessary to optimize results. DRMB can be short-form or long-form, although long-form is
becoming increasingly unpopular. With these differing methodologies, direct response marketing can be
considered a specialized arena. Media research[ edit ] Media research planning can be done by media buyers
as well as media specialists. Depending on product and service, Media Buyers and Media Specialists must do
a fair amount of research to determine how best to spend the allotted budget[ citation needed ]. This includes
research on the target audience and what type of medium will work best to reach the largest number of
consumers with the most effective method. Media planners and media specialists have a vast array of media
outlets at their disposal, both traditional media and new media. Traditional media would include radio, TV,
magazines, newspapers, and out of home. New media might include satellite TV, cable TV, satellite radio, and
internet. The internet offers a number of online media channels that have surfaced with the improvement of
technology and the accessibility of the internet. Online Media can include social media, emails, search engines
and referral links, web portals, banners, interactive games, and video clips. They can also strategize and make
use of product placements and Positioning. Inserting advertisements such as print ads in newspapers and
magazines, buying impressions for advertisements on the internet, and airing commercials on the radio or TV,
can be used by both Direct-response and remnant advertisers. History[ edit ] Prior to the late s, media buying
was generally carried out by the media department of an advertising agency. The split between creative
agencies and media agencies is often referred to as "unbundling". With the conglomeration of major marketing
services holding companies and the movement among top executives from them during the Financial crisis of
â€”08 , a number of small to midsize media buying agencies in the US have since been given equal
opportunity to compete for media buying business once only considered serviceable by the largest of
Advertising agencies.
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5: Media buying - Wikipedia
The average Media Buyer salary in the United States is $64, as of October 31, , but the range typically falls between
$53, and $79, Salary ranges can vary widely depending on many important factors, including education, certifications,
additional skills, the number of years you have spent in your profession.

Share via Email "New companies that are nimble and whose legal and business structure provide for
sustainability will be the ones that will change the industry, Mariano deGuzman says. Getty Images
Sustainability headlines tend to focus on the big stuff: Meanwhile, smaller values-led brands are taking baby
steps that remain nearly unnoticed, but which â€” as in the story of the tortoise and the hare â€” could end up
getting us to the end goals faster in the long run. Take for instance, American shoe manufacturing company
Keen , based in Portland, Oregon. Since its beginnings, the company, founded in , has taken small steps
toward sustainability, both in its operations and in how it gives back. Sustainability is all about participation
and constant change," says Chris Enlow, corporate social responsibility manager at Keen. While these steps
might not sound headline-worthy, more and more small businesses around the globe are finding that these
tweaks can make real change to their bottom lines. Taken together, the potential for these small businesses to
make a difference with incremental steps can be massive. Tackling the small stuff That belief is part of why
Mariano deGuzman and Grace Gouin decided to form Appalatch , a small, ethically-driven outdoor apparel
company in North Carolina. For its part, Appalatch is using certified American organic cotton and certified
sustainably sourced American cotton for its products and is working to transition all of its dyes to natural,
plant-based dyes. But taking industry-approved steps can reduce the guesswork and provide a proven path to
make positive change. Small companies are hardly the only ones to take advantage of certifications, of course.
While low-flow toilets and shower heads, as well as fitness facilities equipped with self-charging exercise
bikes, may not sound impressively green, consider that one hotel guest room contributes an estimated gallons
of water and 28lbs of waste per day. Low-flow fixtures alone reduce water use Leveraging your purchasing
power Patagonia founder Yvon Chouinard, a proponent of "Restrained growth," has encouraged people to see
themselves as vehicles for change by wielding their purchasing power to support companies that are truly
doing the right thing, in terms of people and planet. The idea also applies to companies, as well as consumers.
A great example comes from hospitals, including the Beth Israel Deaconess Hospital in Boston and Fletcher
Allen Health Care in Vermont, which have taken the seemingly simple step of switching to seafood certified
by the Northwest Atlantic Marine Alliance. That change ensures they are buying locally, which also reduces
the carbon footprint of the seafood, ensures fishers get a fair price and prevents overfishing or fishery
endangerment. What are some of the small steps your company has taken that can add up to a big difference?
Let us know in the comments or by tweeting GuardianSustBiz.
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6: 10 Things You Need to Know Now About Programmatic Buying | News - Ad Age
You can also use comparisons to other media outlets vs. this one. To succeed in media buying, you must be detailed. A
great media buyer pays attention to detail, spends time researching, and can negotiate like a pro.

Shutterstock Customer relationship management CRM and customer data platform CDP systems are two of
the major marketing and sales technology systems that collect and manage customer data. This year, CRM
will be the fastest growing software market with a growth rate of 16 percent, according to Julian Poulter,
research director at Gartner. These are both important enterprise technologies and while there is some overlap
they have very different functions and business leaders need to know that. Customer data platforms
"consolidate and integrate data from multiple heterogeneous sources into a single, trusted repository that
supplies accurate customer data to analytical and operational systems throughout the martech stack,"
according to Forrester. And, ultimately, marketers can make the customer data systems work in tandem for
marketing execution, according to experts who caught up with CMSWire on the topic. CDPs are now
becoming the primary data source of every detail known about a customer or prospect, and, in contrast to
CRMs, CDPs are data marketplaces designed primarily for marketers, according to Frank Moreno, vice
president of worldwide marketing at Datawatch. CDPs enable teams to access, measure and analyze more
details about how individuals and organizations interact with your business to determine what influences
customer and prospect engagement. Modern CDP systems have added collaboration, data quality and analytics
features as well as machine learning capabilities to provide greater data intelligence and value, Moreno added.
CRM is Primarily for Sales CRM applications, meanwhile, were designed for sales teams to capture, track and
manage the details needed about customers and prospects during a sales process. Marketing activity comes
into the CRM through data integrations with marketing automation platforms, or by capturing sales activity
from sales reps and their tools. Transactional information is added from financial systems, and service activity
is pulled from customer support systems. Although CRMs were designed with sales in mind, marketing and
customer success rely on them now, too. CRM tracks transactions, analyzes the pipeline, manages customer
health and makes notes about customer bugs or other input. CRM platforms also typically deal with first party
data that is sourced by sales and marketing. A CRM does not match data across channels, which is a key
distinction, according to Bullock. CRMs also do not pick up offline data, Bullock said. CDPs house a richer
view of the customer including historical and behavioral data, and for a marketer to have a complete view of
buyers and create personalized experiences at scale. For example, a CDP can store information on what
content or products a buyer prefers. They will track social data, web visits, etc. CDPs also can identify the
same person with different names. CRMs amount to email automation systems or customer support
dashboards that facilitate direct interaction with the customer and are often designed specifically to optimize
one type of customer interaction. Analysts and data scientists usually lead the way, and CDPs are more likely
to be developed internally due to the complex data consolidation process and required understanding of the
customer data stored within a CDP, Hogan added. CRMs are critical for sales and customer-facing roles to
manage customer data. CDPs are essential if you plan to execute scalable personalized campaigns that depend
on inputs from offline transactions or social data. For now, they are a nice complement to each other.
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7: NPR Choice page
Price and condition make a big difference, but other factors can also slow your home sale. (Getty Images) By Teresa
Mears, Contributor | March 10, , at a.m.

For some, traditional marketing methods are just too expensive. Where does that leave smaller businesses if
they want to advertise? Luckily, advertising is so broad that you can get creative with how you market your
product or business. Set up a stall in any large communal shopping centre, with permission of course. From
there you can run a marketing campaign directly to consumers. Free food tends to draw in a lot of people. Of
course, you always need to be mindful of food hygiene. For other products like consumer electronics, you
should do a public display of what they can do. You could even get a member of the public to try it for
themselves. Failing that, you could ask them a few quick questions and fill in the data yourself to save time.
The public are more likely to tell you their opinion orally than written. You may have a few members of the
public amongst the crowd, but for the most part you are with contemporaries in your industry. Having an
exhibition stand offers a great deal of visibility in potential partners and contract holders. Of course, you need
to look your best at these events. You and any other staff manning the exhibition stand need to look your best.
You need to be dressed professionally and look like you want to be there. Showing a lack of interest will only
dissuade people from asking about you. Likewise, the stand needs to look professional too. Consider hiring
out a professional exhibition stand design firm, like the Finesse Group. Just like public demonstrations, you
may also want to bring a version of your product along to show people on the exhibition floor. Bring a backup
just in case. Having your product break on the show floor is embarrassing enough without having one to
replace it with. Flyby Advertising This is exactly what it sounds like. That is exactly why you need to
advertise like that. Coordinating with say, music festivals and other public gatherings in open areas is ideal.
The great thing about how this advertising works is how it grabs your attention. Even high up, planes make a
lot of noise. People tend to have their attention drift towards something making considerable noise. You could
use this to your advantage, and have the aircraft play an advertisement through a speaker system. A colorful
aircraft and advertisement will likely get the attention of people too. All of these elements in conjunction with
a high turnout at whatever event gets flown over, means a lot of people are going to see the advertisement.
You could be completely what the person using the search engine is looking for. SEO stands for search engine
optimisation. What search engine optimization does is place content on the internet that refers to desired
search terms and links to your website. The search engine determines this as relevant content, and your
placement on the search engine increases. Getting yourself up there in search engine results is probably the
smartest and most effective marketing tool of the digital age. In this case, the consumer is actively looking for
a solution that you can provide. All they need to do is see you. Digital Sponsorships Much like television,
print, and radio sponsorships. Digital sponsorships are sponsorships for digital content found on the internet.
That could be articles or journals. It could be podcasts. It could even be shows seen on Youtube. This kind of
marketing is highly conditional though. It will only really work if your business can be related back to the
demographic of those who are absorbing the content. It can also be related through the medium of how the
content is absorbed. For example, you could manufacture headphones. Why not advertise on a podcast? It has
the link between digital media and auditory equipment already. If you are a web hosting service, you can also
advertise via a podcast or video. All pages on the internet are there because of a hosting service. You need to
make these kinds of connections to keep your business relevant to the media consumers. You have to know
your product and your market. Viral Marketing There are two ways of doing this. One is to employ a firm to
market your product or service under the guise of customers. While ethically dubious to do so, it is still a
legitimate tool for advertising should you need it. The firm will find forums and review sites where product
information can be placed, and then subtly market your product. A viral piece of media is something that
spreads quickly across the internet. It can be something funny, interesting, or controversial. From a business
perspective, the option to create something funny has fewer risks attached to it. Explore a little, and see how
you can be innovative in your marketing.
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8: Do Megapixels Matter When Buying a Camera?
Buyers and purchasing agents must make certain that the supplier can deliver the desired goods or services on time, in
the correct quantities, and without sacrificing quality. Once they have gathered information on suppliers, they sign
contracts with suppliers who meet the organization's needs and they place orders.

Get the latest news, updates and offers from This Old House to your inbox What to Consider When Buying
Skylights Even a small skylight can make a big difference in a dark room. Skylights brighten up dark rooms.
Even small units make a big difference in the way rooms look and feel. There are many brands and several
styles to choose from. But I advise my clients to stay away from inexpensive units with plastic glazing. The
better choice is a high-quality curbed skylight with energy-efficient glazingâ€”and the factory flashing kit
made for it. In fact, many customers who order them later tell me they rarely bother to track down the special
rod needed to operate their windows. So unless the skylight will be easily accessible, buy the fixed unit and
save yourself some money. This even applies to putting a skylight in a bathroom. A vent fan for a small
bathroom should provide 1 cubic foot per minute of air circulation per square foot of floor area, or about eight
air changes per hour. For more on sizing a vent fan, go to the Web site of the Home Ventilating Institute.
Old-fashioned skylights were simply a single thickness of glass in a frame, but today they come with
laminated or tempered glass, and low-e and tinted coatings to control heat transmission and UV radiation. Just
like windows, skylights are rated for their thermal efficiency by the National Fenestration Rating Council.
You can compare the U-values as well as heat and light transmission rates of various skylights. Even though
tinted glass is available, I generally recommend that you stick with clear glass because it lets in more light. If
intense sunlight does cause too much heat buildup or begins to fade carpeting and furniture inside, add a shade
or screen. Skylights are available in sizes that fit standard or inch framing. Adding a large skylight means that
the installer will cut one or more rafters see illustration. This is not difficult when the roof is conventionally
framedâ€”rafters on the sides of the rough opening are doubled up and headers are added at the top and bottom
of the opening. But a truss roof is different. Trusses are carefully engineered to carry roof loads, and
modifying them in the field is a bad idea. If your home has trusses, make sure the installer sticks with units
made to fit between roof members, or gangs several smaller skylights together to create a larger window.
9: What to Consider When Buying Skylights | This Old House
Money & Credit Money matters. And using tried and true strategies for dealing with money â€” or the lack of it â€” can
make a big difference to your present and your future.
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