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What should you read? Of course you should read contemporary writing, especially in areas relevant to your
aspirations. But to read only contemporary writing risks making your work thin and ephemeral. You should
also read the classics, works from other cultures and times. Read some work in foreign languages â€” how can
you understand English if you have nothing to compare it to? Read ink on paper, not just electrons. Oh, and by
the way: Rereading is the key to understanding how books work. Scroll down for Step 2. Why are you
writing? Are you trying to write a popular book? Are you trying to write a book that you can be proud of? Are
you competing with a friend? Do you crave attention? Do you want to improve the world? Would you be
satisfied with a small but informed audience? What do you want, fame? What do you really believe in? And
what kind of books do you really enjoy reading? Scroll down for Step 3. Learn something about how
publishing works You can find out something about it on this website. But you need to go a lot farther. If your
situation permits, intern or do some volunteer reading for a publishing company. Meet and chat up people in
the industry. Consider a job in publishing. Bookstore experience is invaluable. The more you know about how
the system works the better the chance you have of succeeding in it. Scroll down for Step 4. But his book
would be unpublishable. Finding out how your topic is covered in the marketplace will help you to find your
niche. It will help you get to know your audience and what they want to know. You should do some market
research early on in your planning. That means visiting libraries and bookstores. What aspects of your subject
have been covered, and how well? Has new information caused existing material to become outdated? Which
books have gone out of print? How are the books formatted and priced? Or maybe the general outlines of a
topic have been covered but there are specific subcategories that would find an audience. Market research is
more difficult with fiction. Just be careful about trying to write according to what you imagine an editor is
looking for â€” see my remarks above about honest writing. Scroll down for Step 5. Write the book This
seems obvious, but many people try to publish on the basis of a chapter and a proposal. Most people, though,
will have to do the writing. Writing is the best way to learn about your subject and to develop a more
sophisticated understanding of it. Often you will find that a book develops in unexpected directions â€” be
open to this. At this stage you mainly want to get the book down. Most people slag off in the middle of the
project. When you hit the home stretch things will pick up again. In fiction, for example, you might want to
start with a few key scenes and then fill in the gaps. The most common cause of failure in writing is dropping
out. Scroll down for Step 6. Rewrite Never mind Kerouac and the precept of "first thought, best thought. Now
that you have a manuscript you need to put it aside for a while and then appraise it critically. Change the point
of view, move the first three chapters to the middle â€” that sort of thing. Manuel Puig once wrote a scene
made up only of dialogue. It had three characters. In revising he eliminated one character completely. That
made some of the dialogue a bit mysterious, but on the whole it was an inspired solution to a pedestrian scene.
As a translator and editor I know that the most common failing of translators is being satisfied too soon. The
same principle applies to original writing. Some writers advise getting feedback from people you trust before
submitting your manuscript for publication. This can be good if you have the right temperament and the right
friends. When in doubt revise. You can always revert. But you will rarely want to Remember that your first
couple of pages are make or break. So give those pages special attention. Scroll down for Step 7. Do some
more market research Now that your manuscript is finished, where should you send it? Probably nowhere â€”
first do a query. Okay, where do you send the query? Doublecheck your conclusions in a bookstore. See which
agents and editors the authors of similar or competing books thank in their acknowledgments Then go to the
reference desk of your library and consult the LMP Literary Marketplace. The LMP will give you the names,
addresses, and phone numbers you want. Scroll down for Step 8. Query A good query letter is a short one.
Why send your ms. Do you need an agent? A good agent will certainly help, mainly because the agent knows
the market better than you do. Major publishers may not read unagented mss. Still, there remain smaller
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independent publishers who will consider, and publish, unagented manuscripts. Below I talk about submitting
the book to a publisher, but the same principles apply to submitting to an agent. By the way, when it comes to
negotiating contracts, agents are usually better than lawyers. Recommendations from authors are one good
way. Be careful, because this field is mostly unregulated. I would stay away from agents who charge a reading
fee, for example. Even if a publisher has published books in your area before, they might have shifted their
focus, the editor might have moved on, they might already have more books signed up than they can handle,
they might see your book as potentially cutting into the sales of one of their existing titles So call or send a
letter before submitting. Keep your letter to one page. Books are sold in the book industry on the basis of a
few sentences. Why should you require more? Scroll down for Step 9. Submit If the publisher or agent
responds favorably to your query, send the manuscript with a brief cover letter. Explain why you think the
publisher or agent is right for the manuscript. I hate synopses, and as an editor I never felt they could tell me
anything. But, if you feel that this is your most promising avenue, then you will need to comply. In this case
you should try to avoid exclusion factors by keeping the synopsis as brief as possible in order to get to the next
step. When you do submit your manuscript, make it easy to read. I once dropped a manuscript. Its pages were
unnumbered.
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Which is exactly why Judith Appelbaum and Nancy Evans have written How To Get Happily Published, a
delightful guide that overflows with enough how-to information and energetic enthusiasm to put you a long
way down the road to doing just that. Failures abound, however, because hardly anybody treats getting
published as if it were a rational, manageable activity â€” like practicing law or laying bricks â€” in which
knowledge coupled with skill and application would suffice to ensure success. Instead, almost everybody
approaches the early phases of the publishing process â€” which have to do with finding a publisher â€” by
trusting exclusively to luck, to merit, or to formulas. In the first place, people who write are as reluctant as the
rest of us to expose themselves by asking questions. Seeking information is an intimidating task in this day
and age. Continue Reading Furthermore, we tend to proceed on the assumption that mastery of any field is the
exclusive province of specialists and experts. But even those who are brave and energetic enough to go in
search of knowledge about getting published have not â€” in most cases â€” found the effort worthwhile.
What every aspiring author really needs is an editor who has the time and the inclination to sit down with him
and show him the industry ropes. What he gets, however, is more likely to be a handful of books from the
oppressively large number of works on breaking into print, which usually tell only parts of the truth at most, or
another handful from the pitifully small canon of works on subsequent aspects of the publishing process,
which tend to explain the way the business works without any reference to the flesh-and-blood men and
women who run it and who inevitably alter the rules to fit personal and practical demands. But at every step
our main focus of attention will be on you: This book, in other words, is designed as a launching pad for
individual writers and writing projects. Publishers Need Your Work To keep your spirits up on darker days,
you may find it useful to dwell on three important facts: Unquestionably, a lot of assignments are given out at
New York cocktail parties and at opulent publishing lunches as well, but on the other hand: In publishing
firms on both coasts â€” and in between â€” the quest for new ideas and new writers is considered so vital that
editors-in chief frequently chide â€” and sometimes threaten â€” their junior colleagues about it. And John
Fischer, for many years head of the "trade" i. Newman first told me his scheme for a history of mathematics.
He wanted to gather all the basic documents of mathematical thought and arrange them into an anthology
which would trace the development of the science in the words of the masters themselves. It would be a big
book, perhaps pages. What did I think of it? Nobody would buy it. Its subject was too specialized â€” in fact to
most people including me downright repellent â€” and it would be far too costly to manufacture. Outlets for
writing are multiplying rapidly nowadays, as new technology makes small presses and self-publishing
ventures economically feasible. After the book was turned down by Random House, Ms. Guest sent it on to
Viking, where an editorial assistant named Mimi Jones picked the manuscript out of the slush pile and passed
it along to her colleagues with enthusiastic comments. Viking accepted the book, whereupon it was published
to good reviews, selected by the Book-of-the-Month Club, and sold to a paperback house for more than half a
million dollars. Ordinary People went on to make the bestseller lists and the final chapter in its success story to
date is its sale to a major film production company. Where to Send Manuscripts Choosing markets for your
manuscripts is a two-step process. First, you must become aware of the tens of thousands of outlets that exist.
Second, having learned how enormous your range of options is, you must figure out how to narrow it sensibly,
so that you end up sending your work to the particular publishers and editors who are most apt to be receptive
to it and enthusiastic about it. You ought to keep one question very much in mind during this "choosing"
process: Would you, generally speaking, be happier with a large publishing firm or a small one? Large
publishing operations offer certain obvious advantages: They pay better than small firms. They have more
clout with reviewers and talk-show hosts, as well as with bookstore managers and newsstand distributors. And
they employ professional designers, copy editors, and other skilled specialists to process the raw material they
buy. Furthermore, large companies are often â€” although by no means always â€” impersonal, and they have
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an irritating habit of getting tangled up in red tape. Small firms have roughly opposite strengths, weaknesses,
and special interests. They will appeal especially to writers who want personal attention, freedom from
bureaucracy, and a chance to help produce and sell their work. And since their overhead is low, they can often
take a book that would have been quickly remaindered by a large house and keep it in print over a long period
of time. On the debit side, small presses have not done much so far to get their share of attention from the
mass media. They often pay poorly, at least where advances and guarantees are concerned. And on occasion,
their seat-of-the pants approach to editing and production results in sloppy work. In some cases, it will make
sense to aim straight at Doubleday or The New Yorker. In others, the best targets may be distinguished small
presses like Black Sparrow or the Hudson Review. Under a third set of circumstances, you might decide to
submit your manuscript to both large and little houses. Because the paths to publication are so numerous, you
can probably discover a variety of promising markets for every manuscript you have to place. With one
exception, any publication opportunity you can seize is worth seizing: Ever-widening ripples move out from
even the smallest of splashes. Most vanity houses issue impressive looking pamphlets that explain their
operations with varying degrees of candor and detail. These booklets generally fail, however, to stress two
crucial points: And in all cases a query obviously makes for efficiency. Evaluating a letter takes a lot less time
than reviewing the entire manuscript it describes, so the winnowing process is speeded up. A query is a tool
for steering your manuscript clear of the slush pile. The fact is, queries get "manuscripts solicited" status.
Whether or not an editor offers specific comments, a go-ahead from him means that your submission will land
in his in-basket rather than in the unsolicited manuscripts bin when it arrives. His expression of interest
obligates him to read â€” or at least to skim â€” what you send. The following guidelines summarize the
advice most editors give for drafting a one- or two-page query letter about a non-fiction manuscript. A title
that conveys the essence of your story will be useful here. Perhaps skimming magazines will help you come
up with one. If you have any relevant expertise, let the editor know. And tell him, too, about your publishing
credits. Enthusiasm is infectious and editors are inclined to encourage writing that obviously has conviction
and energy behind it. Cash in on a Proposal With a book proposal, you can sell a book before you write it.
Many houses will offer an advance â€” and pay half of it â€” on the strength of a proposal alone the other half
will be forthcoming on delivery of a satisfactory completed manuscript. Book proposals can be submitted to
agents who will take you on â€” or not â€” after reading them. And the basic principles that contribute to the
success of a query apply to proposals too: When writing a book proposal. Take whatever space you need for
this: Indicate the breakdown by chapters and sketch your primary sources of information where you will go,
whom you will talk with, what statistics you will gather. Cite publishing credits as evidence of your ability to
write along with any experience or training that qualifies you especially well for this project. Whereas
magazine article queries normally elicit a response within a few weeks, be warned that book proposals can
have you checking the mail for months. Editors do get bogged down, go on vacations, and sometimes even
lose manuscripts this is as good a place as any to remind you to always, always keep a copy. Furthermore,
delays may result when a project hovers on the borderline between acceptance and rejection. If and when you
do get a positive response from an editor, acknowledge it with thanks and with some word on when you
expect to deliver your finished manuscript. Be as realistic as you can about the due date. Then if you find it
impossible to stay on schedule, let your editor know. Establishing Rapport With the Editor Any rapport that
you establish with particular editors obviously works to your advantage and can be strengthened by simple
gestures of courtesy saying thank you for comments, for example, or expressing gratitude for encouragement
offered along with rejection. And speaking of rejections, well, everyone gets them, even the best of writers.
And everyone feels the same way: And remember, too, that the roots of rejection are infinite: An editor who
had a fight with his wife last night bristles at your piece about how to achieve a blissful relationship through
yoga. Or your article sounds too much like one that just came out in Business Week. Perhaps your logic is not
as sound as you thought in the beginning, or your point is not so fresh and crisp after all. Sigh one sigh, file the
manuscript away, and get on with something new.
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If I said you may have to write five complete novels before getting published for the first time, would you still
write the first four? Getting a book published for the first time took me five years, three completed
manuscripts and countless setbacks, and at times I really considered taking up something less taxing - like
teaching fifth graders! This article was written in and has been updated regularly ever since. One is the rapid
loss of booksellers, which are disappearing quicker than anyone expected. The other is the rise of ebooks.
First, the loss of shelf space. Unfortunately, as the number of new titles increased year after year, booksellers
became more picky about what they put on the shelves. In effect, this created a career death spiral and an
impossible market for ongoing series , and midlist authors fought back by using pseudonyms. Bookstores
added stuffed toys, board games, music, and anything else they could lay their hands on, and keen readers
started buying online. So much for shelf space, what about ebooks? So they brought in e-paper. I was dubious,
but after I got a Kindle last year I never looked back. Who knows, your work may be the next big thing, so
why not give it the best chance of exposure? Now, back to the article A quick note for teens: I occasionally get
emails from teenagers asking whether publishers will discriminate against them because of their age, and I
always reply with the same answer: There are three ways to get a book published: The first, and recommended
way is to keep sending your manuscript to publishers or agents, one after another, non-stop. To get into print
with fiction, at least you need to write well, you need to tell a fresh story and you have to be able to put
together a logical plot and believable characters. Critters free or the Online Writing Workshop modest fee are
good for science fiction and fantasy writers, and there are similar groups for other genres. Before you start
submitting to publishers you should consider getting an agent. If you want to go it alone you should bear in
mind that most publishers receive thousands of unsolicited manuscripts a year, and of those they might buy
one or two. Increase your chances by researching your market before submitting. In the publishing industry,
money flows TO the author. A reputable publisher will offer a first time author an advance, and will pay you a
percentage on every copy sold. Having checked out your publisher, make sure you submit in a professional
manner. If the writing is shaky, back it goes. If the characters have been cribbed from the movies or popular
TV shows, ditto. Only if the first few pages pass muster will that first reader move the manuscript into a small
pile destined for a higher authority. For every hundred manuscripts received at the publisher, perhaps one or
two reach this stage. They will now be read more fully, to see whether the author has a story to tell. Of
manuscripts which make it to this stage, perhaps two or three make it through to possible acquisition. Incorrect
- they need new writers to replace those lost to other publishing houses and to natural and unnatural causes.
See my article on rejection for more on this topic. Now, some people have asked me what their chances are of
getting published, as if the novels you see in bookstores were selected by pulling names out of a hat. Send it to
publishers! Alternatively, seek honest peer review. The second way to get published is to become President, or
a gold medal Olympian, or a senior member of the Aussie cricket team you get my drift - fame sells. Hire a
ghost-writer and then open bank accounts to hold all the money. There is a third way, which is self publishing.
This is where you write the book and pay to have it printed or upload it as an ebook. If you choose this route I
recommend paying an editor for an evaluation - and preferably, a complete edit - before publishing. I have a
lot more to say on self-publishing in a separate article. Self publishing will give you a quick rush, since your
book can be on sale within weeks and you can tell friends and family your work is in print. Enjoy the feeling,
but get to work on your next book. Please remember that none of my articles are meant to discourage. Simon
is also a freelance programmer , and he designed and wrote all the software on spacejock. Apple Books is a
service mark of Apple Inc. Last modified October 9,
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If you are searched for the book by Nancy Evans Applebaum, Judith How to Get Happily Published: A Complete and
Candid Guide in pdf form, in that case you come on to the faithful site.

5: How to Get a Book Published
We use cookies to give you the best possible experience. By using our website you agree to our use of cookies.

6: How to get happily published ( edition) | Open Library
How to Get Happily Published is the best-selling book on book publishing. Judy tells you what is selling, how to find an
agent and/or a publisher and what to submit to them. Then she gets into book promotion and sales.

7: How Do You Get A Novel Published?
See more How to Get Happily Published: A Complete and Email to friends Share on Facebook - opens in a new window
or tab Share on Twitter - opens in a new window or tab Share on Pinterest - opens in a new window or tab.

8: How to get published
Note: Citations are based on reference standards. However, formatting rules can vary widely between applications and
fields of interest or study. The specific requirements or preferences of your reviewing publisher, classroom teacher,
institution or organization should be applied.

9: How to Get Happily Published : Judith Appelbaum :
The bestselling guide to getting published is now even better, with up-to-the-minute advice on how to use electronic
media--to publish, get publicity, promotion and sales, uncover information, and connect with enthusiastic readers.
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