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1: 10 Ways to Promote the Language and Communication Skills of Infants and Toddlers | FPG MTBT
Social and communication skills are reciprocal; improving one triggers the development of the other. In this new text,
you'll explore the complex connection between social and communication skills and learn to apply the latest research on
planning social-communication interventions for children with developmental disabilities.

To provide the right support, you need to understand how communication typically unfolds so you can spot
the differences between typical communication development and the delayed or different communication
development in your young child with ASD. Much more than words! Communication is the use of both
nonverbal behaviour eye gaze, facial expression and gestures and verbal behaviour speech or spoken language
to tell others what you want, to express feelings, to share ideas and to solve problems, big and small.
Successful communicators know the unspoken rules of conversation, which include waiting and listening
while someone else speaks and then following up with a comment or a question that relates back to what the
speaker has just said. We all need to learn these unspoken rules of conversation to become effective
communicators. The Development of Social Communication By age 5, children should be very skilled in the
kind of social communication described in the above section. Being interested in his mother is the first step a
baby takes toward becoming a social being. Soon after, the baby takes turns babbling back-and-forth with his
mother in what looks like a little conversation without words. Besides imitating sounds, the infant starts to
copy actions he sees his mother doing, like blowing raspberries and clapping hands. Towards the end of the
first year of life, the baby becomes even more sociable, getting interested in the things his caregivers point to
and sometimes even saying his first words. The baby is SAD sound sad. This last kind of pointing is the
foundation for sharing information with words. Social Communication in the Preschool Years years During
the preschool years, children increase their vocabulary size to around words and speak in longer sentences.
But the biggest changes during these years are what children talk about. No longer focused on just the here
and now, preschoolers use language to talk about the future, the past and to problem-solve. In conversations,
they often show consideration for their conversational partner by making a comment or asking a question
about something the other person has already said. For example, you can ask your child to help you pick
cereals in the grocery store, based on what he knows about the preferences of family members. This helps him
think about what others think and like. When you read books with your child, talk about what the character in
the book is thinking and feel. No two children are alike in their social or communication development, but
there are certain milestones which children must reach in order to be successful communicators. Did you like
this article? To find out more about how Hanen can help you help children communicate, click on the links
below:
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2: How to Support Your Childâ€™s Communication Skills â€¢ ZERO TO THREE
This is a guide to creating social-communicative interventions for children with moderate to severe developmental
disabilities, for early interventionists, SLPs, psychologists, and special educators.

From babies to teens: Turn-taking games for babies Babies are capable of spontaneous acts of kindness, but
they can be shy around new people. How can we teach them that a new person is a friend? One powerful
method is to have young children engage in playful acts of reciprocity with the stranger. These might include
taking turns pressing the buttons on a toy, rolling a ball back and forth, or handing toys to each other. When
Rodolfo Barragan and Carol Dweck tested this simple tactic on 1- and 2-year-olds, the children seemed to flip
a switch. The babies began to respond to their new playmates as people to help and share with. There was no
such effect if children merely played alongside the stranger. To give kids a boost, they recommend this game
for preschool groups: Have children sit in a circle, and give a ball to one of them. Then ask this child to name
someone in the circle and roll the ball to him or her. Preschool games that reward attention and self-control To
get along well with others, children need to develop focus, attention skills, and the ability to restrain their
impulses. The preschool years are an important time to learn such self-control, and we can help them do it.
Traditional games like "Simon Says" and "Red light, Green light" give youngsters practice in following
directions and regulating their own behavior. For more information, see the research-tested games described in
this article about teaching self-control. For additional advice about the socialization of young children, see this
article about preschool social skills. Music-making and rhythm games for young children Young children are
often inclined to help other people. How can we encourage this impulse? Research suggests that joint singing
and music-making are effective social skills activities for fostering cooperative, supportive behavior. For
example, consider this game of "waking up the frogs. Toy frogs sit on the lily pads. Then you tell the children
the frogs are sleeping. So you give the children simple music instruments like maracas , and ask them to sing a
little wake-up song while they walk around the pond in time with the music. Compared with children who had
"awakened the frogs" with a non-musical version of the activity, the music-makers were more likely to help
out a struggling peer Kirschner and Tomasello Group games of dramatic, pretend play To get along with
others, kids need to be able to calm themselves down when something upsetting happens. They need to learn
to keep their cool. And surprisingly, one promising way for kids to hone these skills is to engage in dramatic
make-believe with others.
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3: Promoting Social Communication: Children with Developmental Disabilities - Google Books
Social difficulties represent a major area of concern in children with specific language impairment (SLI). Social skills
interventions targeting communication or language skills of children with SLI have been generally ineffective. The
current study tested the efficacy of a social skills.

Learn about designing, constructing, and placing messages that your target audience will respond to. What is
effective social marketing communication? What are tools for reaching the target audience? How do you
approach common barriers to effective social marketing communication? How do you develop effective
messages? A woman and a little girl walk through a field on a beautiful summer day. Birds sing, bees buzz,
the wildflowers are extraordinary Suddenly, the woman starts to sneeze. She walks faster and faster through
the field, her sneezes coming closer and closer together. She begins to run toward a house in the distance,
sneezes wracking her body. At last she reaches the house, flings herself inside, and reaches frantically for a
bottle on the kitchen table. The name of a well-known allergy medication flashes on the screen. If you are
allergic, you know all too well the sensation of being overwhelmed by sneezing, and the extreme discomfort
that brings. After all, if it works for that woman To be successful, a social marketing campaign has to reach
people with a message that will help them decide to change their behavior. Running an effective social
marketing campaign is, as much as anything else, a matter of effective communication. Communication is a
two-way street. You have to be sure that what your audience understands is the message that you meant to
send. There are several issues that can provide difficulties here. Is the message in a language that people can
understand? Your body language, tone and pitch of voice, and clothing - or those of actors or spokespersons all send powerful messages of their own about whom you intend to reach. The setting, ;the type of music, and
the choice of actors or spokespersons are also important. Different cultures communicate in different ways, so
you have to understand the culture of your target audience to communicate effectively. Looking toward and
away from people have different meanings in different cultures, for instance. Communication has to be
accessible. Communication has to be noticeable. Even after the message is placed in the right channels, it has
to have some characteristics that will help it to break through the barrage of messages that bombards everyone
every day. People not only have to be exposed to it, but they have to pay attention to it for it to have any
effect. Tools for reaching the target audience In order to make sure that your message is understandable,
accessible, and noticeable, you need to pay attention to four areas: The channels through which you transmit
the message The design of the message itself The use of spokespersons The way the message is linked to
familiar themes and values of the target audience Channels. The channels have to be ones that your target
audience is exposed to. The Spanish-language or hip-hop radio station, the neighborhood laundromat or
Hispanic market, and the local Catholic church might all be places where young Hispanic parents would come
into contact with your message, for instance. They might be more open to child nutrition information at a
health clinic or at the WIC office, for example, than in the video store. Another factor that will influence your
choice of channels is what resources you have available. There are numerous possibilities here. While paid
advertisement is one of them, other information distribution channels, as well as entertainment, can also serve
the purpose well, even - or especially - for small organizations without large marketing budgets.
Advertisement Paid ads in print newspapers and magazines and on radio and TV are perhaps what most of us
think of when we imagine trying to get the word out. The particular type of ad and the particular channel used
will be determined at least partially by the availability of resources. Radio and TV stations are required by
their licenses to run a certain number of free PSAs for non-profit entities. Many stations will help you write
the copy, and will perform them as well. People walking the neighborhood with sandwich boards, for instance,
might draw more attention than a simple posted sign, and they could also provide information and answer
questions. Sponsorship of or links to events, radio or TV shows, sports teams, etc. This kind of thing can be
done at almost any level, from sponsoring a local first-and -second-grade soccer team to having your message
splashed on national TV, depending upon your resources and connections. In appropriate locations, couched in
simple language, and with tear -off phone numbers or other information, these can be very effective.
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Organizational and community newsletters. These may range from church bulletins to the internal newsletters
of global corporations. Items from the familiar caps, T-shirts, and mugs to skateboards, tongue depressors, or
imprinted lollipops "Lick poverty now! Comic books or other reading material. Reading matter that is
intrinsically interesting to the target audience can be used to deliver a message through a story that readers are
eager to follow, or simply through the compelling nature of the medium and its design. Depending upon the
audience, this can be a successful way to reach a large number of people. You probably need to think carefully
about links from other sites, and about a strategy to make the site easily accessible through search engines. An
Internet presence would probably work best in combination with other approaches, so that the URL would be
listed in other channels. Letters to the Editor. News stories, columns, and reports on TV and radio as well as in
newspapers and magazines that you suggest, are featured in, or contribute to. Press releases and press
conferences. Presentations or presence at local and national conferences, fairs, and other gatherings.
Announcements and presentations at public and institutional or organizational gatherings. This can include
anything from a short presentation at a local church or school to a fleet of sound trucks blanketing a city with a
social marketing message. United Way of America makes a video every year that it distributes to all local
United Ways to use in their fundraising efforts. Professionally produced and narrated by a well-known
celebrity, the video adds both credibility and substance to the local campaign by spotlighting a particular issue,
and is used as part of a presentation by member agencies or volunteers for the local United Way. Community
outreach or street work. Having one or more staff members spreading your message in the community can be
very effective if they have the right connections and networks. Community or national events. The Great
American Smokeout, National Literacy Day, a community "Take Back the Night" evening against violence,
and hundreds of other community events can serve to convey a message and highlight an issue. Please see
Word of mouth. If you can get to a few key influential people, they can help to extend a social marketing
message to a whole target population simply through their networks and their day-to-day contacts. Everett
Rogers, in his book Diffusion of Innovations, shows how an innovation can be spread quickly once it is
adopted by a critical mass of key people. A famous study in Japan showed how, in a population of several
hundred monkeys, a new behavior washing the sand off food at first spread very slowly. One monkey, then
another, mostly young, learned the behavior and began to use it. It took weeks for the number of monkeys
washing food to reach about , but at that point, the new behavior became universal literally overnight. Various
social marketing messages have been encapsulated in movies ever since the beginnings of the film industry.
Movies have carried messages about the status of women, adult literacy, homosexuality, mental illness, AIDS,
and numerous other social issues. In Mexico, where TV soap operas are extremely popular, they have been
used as instruments to change behavior in areas such as family planning and child nutrition. In addition to
being the message, entertainment can be used for marketing in other ways as well. The media could be invited,
and the event could generate a good amount of publicity. Theater and interactive theater. Art Ellison, a New
Hampshire adult educator, started an interactive theater group to help people better understand the issues
facing adult literacy students. Massachusetts now has two adult literacy interactive theater groups - composed
of adult educators and learners - that perform throughout the state. Music has been used as a social marketing
tool probably since the beginning of human history. It has inspired devotion to every major religion, nurtured
patriotism, encouraged revolution, spurred the labor movement, and acted as the rock upon which the
American Civil Rights Movement was based. Many pieces of music still performed today began as,
essentially, elements of social marketing. Music performance can also be an effective social marketing
channel, even when the content of the music is not specific to the issue at hand. Benefit concerts, or concerts
aimed explicitly at raising the profile of an issue or behavior, can draw large crowds and spread a message
simply by the participation of the performers. The design of the actual message - what it looks like, what it
sounds like - can greatly affect how well it reaches the target audience. As a result, the creativity and attention
you expend on the visual and audial elements of your message are crucial. Bright colors tend to attract
attention, but sometimes say the wrong thing, clashing with the actual content of your message. Particularly
beautiful or arresting images. The raising of the flag at Iwo Jima, the silent scream of the young woman
leaning over a fallen student at Kent State: A still photograph can trap tremendous movement, while a film or
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video can have virtually none. Movement, whether encapsulated in a photograph or used literally in a film or
video, tends to capture attention. Subliminal or subtle visual messages. Unspoken communication -- the
presence or absence of people of color or of people with disabilities, for instance -- makes it possible to use
visual images to send complex messages without having to use words Identification. Showing people just like
those in the target audience engaging in particular behavior is one way to help convince the target audience to
do the same. Sound elements If your medium depends upon sound - radio or, often, TV - that presents its own
set of issues. Sound is tremendously important in our reactions to the world around us, and a social marketing
message can use it, as commercial marketing messages do, as an emotional or other trigger. A familiar tune or
type of music can help the hearer identify with the message, or can engage him on an emotional level. A loud
or unusual musical feature can draw his attention. A particularly catchy jingle or song can make your message
impossible to forget. In the science fiction novel The Demolished Man, by Alfred Bester, a character uses the
power of a catchy jingle to keep other telepathic characters from reading his mind.
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4: A Closer Look at Social Communication Difficulties of Children with Autism Spectrum Disorder
Social difficulties represent a major area of concern in children with specific language impairment (SLI). Social skills
interventions targeting communication or language skills of children with SLI have been generally ineffective.

Communication is an essential part of life and for children on the autism spectrum and communicating can be
challenging. Professionals such as speech language pathologists and other educators can assist you in meeting
the communication goals you set for your child. This article focuses on some strategies to make learning to
communicate easier for your child. What is an expressive language delay? An expressive language delay is
when language skills lag behind other children the same age by at least one year or a failure to reach typical
milestones for language development. There may also be an inability to follow simple directions. The child
may have slow or hard to understand speech after the age of 3. Typically the child understands language better
than he or she is able to communicate. An example of expressive language delay could be a 4 year old, who
may understand stories read to him but is unable to describe the story even in simple terms or a 2 year old,
who can follow two step commands but cannot name body parts. Imaginative play and social uses of language
may be impaired causing difficulty in playing with peers. How is an expressive language delay diagnosed and
treated? An assessment should then be performed by a speech language pathologist. Both verbal and
non-verbal tests may be used in the assessment as well as parent interviews, observations, etc. Typically there
are two types of treatment that work in tandum: As a parent, how can I help my child communicate?
Interaction occurs whenever you and your child do things together and respond to one another. Every time you
and your child interact, you make a connection that gets communication started. Communication is not always
verbal in nature. Look at how your child communicates. Does he cry or scream? Moves his body next to
people or things? Looks at things he wants? Uses words or sentences? Use echolalia or repeats what you say?
Just as his or her form of communication may be different at various times, he or she will communicate for
different reasons. He or she may be protesting or refusing, requesting, responding, trying to get your attention,
greet or say good-bye, ask questions, express feelings, etc. It is important to know what your child can and
cannot do. In the Hanen Program that was developed for helping parents develop communication skills with
their children in the home, four stages of communication are referenced: Typically, at this stage the child
wants to do things alone. They will not communicate intentionally with you and will play in unusual ways. He
or she makes sounds to calm themselves and will cry or scream in protest. They understand almost new words.
They will smile and laugh. Set up situations for your child to communicate intentionally starting with requests.
Teach your child to take turns using body movements, eye contact, smiles, and sounds. They will use sound to
calm or focus on self. They will echo a few words. When they want you to continue a preferred activity such
as tickling, chase, etc. They understand the steps in familiar routines and occasionally follow familiar
directions. Replace the pulling and leading behavior with gestures, pictures, sounds or word attempts. Increase
the things that your child requests. Help your child understand several familiar words. Encourage your child to
play the games he or she plays with you and other familiar people. For example, he or she will take more turns
in games with others. He or she will request that you continue in a few physical games. He or she begins to
protest or refuse. They understand simple, familiar sentences. Encourage your child to initiate physical games
rather than waiting for you to do so. Help him or her understand familiar words, phrases and follow simple
directions. He will be able to play with other children successfully. He or she will use words or other methods
of communication to request, protest, greet, gain your attention, ask and answer questions. He or she will start
to use words or other means of communication to talk about past and future, express feeling, or pretend. They
will make up their own sentences and have short conversations. He or she will understand the meanings of
many different words and will sometimes be able to repair or fix what he or she says when not understood by
others. Requesting could be by gesture, pointing, sign, picture or verbal. Offer things, like a snack, bit by bit,
so the child will have to make multiple requests. Continue an activity until your child wants to stop. Let your
child end the activity. To help your child understand several familiar words, describe to what your child is
doing while he does it. This will help him understand the meaning of words. Your emphasis is on helping your

Page 6

PROMOTING SOCIAL COMMUNICATION pdf
child understand words. To help your child make choices, start with easy choices. The easiest choice for your
child to make is between two things that he can see: Hold the choices up in front of him. Conclusion It takes
time for children to become communicators. However, expecting him or her to pay more attention to you is a
realistic goal. By continually re-evaluating and setting new goals, you can help your child reach his full
communication potential. Understanding Autism Spectrum Disorders: Bloomington, IN irca indiana.
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5: 5 Social Skills Games For Children of All Ages
Strategies and Activities for Teaching Social Communication Skills ** Social communication involves awareness of self
and others. Pupils learn social skills through direct teaching by important others within meaningful interactions.

Print The capacity to communicate is the ability and desire to connect with others by exchanging ideas and
feelings, both verbally and non-verbally. Most children learn to communicate to get a need met or to establish
and maintain interaction with a loved adult. A 9-month-old starts messing with the food on his high chair, as if
wiping it clean with his hands. His father notices, saying: How about I take you out of there and we can head
to the park. A month-old is at the park. Could you say it again? Yes, I see him up there in the tree! A
3-year-old chats with his mother on the way home from preschool. His mother listens, and asks him questions.
This toddler is learning that what he has to say is important to the people who love him, and that he is a good
communicator. Here are some ideas to help your baby or toddler develop communications skills: When he
puts his arms out to you, pick him up, kiss him and use simple words. When he gazes at you, make eye contact
and talk with him. These immediate and attuned responses tell your baby that his communications are
important and effective. This will encourage him to continue to develop these skills. Talk with and listen to
your child. When you talk with her, give her time to respond. Make eye contact on her level. This will
communicate your desire to hear what she has to say. Help children build on their language skills. What kind
of food? I know you can throw it softer so she will want to keep playing catch with you. Would you like some
quiet music on? Provide the words for her experience. Sometimes parents are afraid that talking about an
intense feeling will escalate it; but many times the opposite happens: When children feel that that their
feelings and experiences are respected, they are often able to move on more easily. Cuddle together for quiet
times with a book. Encourage your older baby to turn the pages and to point to what he sees. Ask your older
toddler how the characters might be feeling and wonder together what will happen next. Let your child choose
the books. The more interest he has in the book, the more attentive and enjoyable your time together will be.
And reading with your child teaches more than literacy and language skills. He is learning that you value his
interests and choices, and that you love him and enjoy being close to him. Narrate what you do as you go
through your daily routines. This helps your child connect words with objects and actions. Rubber Ducky is
having a bath too. She has long hair. Are there any tangles? Ask your child questions about her day. Once she
can speak, encourage her to ask you things too. It may feel safer to talk about how Teddy Bear is afraid of the
dark, than how the child is. Pretend play is also a chance to take on different roles and to act out what different
people might say, think or do. This develops language as well as social skills like empathy. You can ask an
older child to repeat the request to make sure he heard and understood the communication. Be a good role
model. Your child is watching you very carefully. If you talk to others with kindness and respect, she will
likely follow your lead and take on your manner and tone as she becomes more verbal. And, when you expect
this kind of respectful communication from others, you are modeling how she should expect to be treated by
others as well.
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6: The Governmentâ€™s Role in Promoting Social Responsibility - Center for Social Impact Communicatio
PRoMoTiNG CoMMuNiCATioN iN HEAlTH ANd soCiAl CARE CHAPTER 2 CoMMuNiCATioN As A TWo-WAy
PRoCEss Perhaps the most important aspect of communication is that it is a.

Have your child color a cartoon alien you do one, too! Self-esteem, sharing, following directions This game
works best with a group of children, either in a playgroup or preschool setting. None, or a shaker instrument
like a maraca or tambourine. Have the children sit in a circle, and choose one child to be in the middle.
Encourage the child to dance out the moves as you sing, using their name: Repeat until all of the children have
had a turn. This game will ultimately teach kids to listen and follow instructions get up, down, etc.
Kindergarten and First Grade Ages Game: One Question Interview Concepts: Active listening, meeting new
friends Materials: Pass out the cards, and help the children read what their questions are. Have kids disperse,
taking five minutes to get into pairs. Reading Social Cues, Empathy Materials: Have the children split into
groups, and give each group a jar with slips in it. One by one, let each child take a turn reaching into the jar to
withdraw an emotion word. Have the child pantomime no talking! Have the other children try to guess what
emotion the first child is modeling. Ask the children what they would do if they saw their friend modeling that
emotion in real life. Second and Third Grade Ages At this age, social groups generally begin to appearâ€”you
will start to see your child or the children you teach split into peer groups based on friendships that have
already been formed or shared interests among certain kids. Learning how to manage this stress and how stress
can effect a brain in development can be a positive way to address these changes. Social skills games at this
age should focus on building a sense of empathy among peers. The wallet has 20 dollar inside, and he asks
you if you want to split the money. Split the children into groups of about four. Place a different situation card
in different locations or stations around the room. Would I want someone else to step in? When every station
has been completed, engage the entire group in a child-led discussion about what they experienced. Ask them
to identify similar situations that they have encountered and determine what they did in those situations. There
are a multitude of other ways to develop social skills games to instill the social values that children must
navigate as they move through life, these are just a small sampling to get you started. Remember that social
development and understanding how to interact with people is a lifelong learning process. Children are
remarkably resilient, and need to understand that they are loved.
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7: Helping Your Child to Develop Communication Skills
This course outlines evidence-based strategies to promote social communication skills for pupils with autistic spectrum
disorders (ASDs). The course also discusses the management of challenging behaviour, classroom management,
collaboration and developing individual education plans (IEPs) for pupils with ASDs.

Dividing social communication into separate skills makes the process easier to map but in real-life the
different areas interrelate, supporting the ebb and flow of social interaction. Helping pupils to understand the
social meaning of each activity is equally, if not more, important than prompting pupils to use the skills. It will
not be enough to simply teach the what - pupils will also need to understand the how, where and why of social
communication, demonstrated within contexts that are meaningful to them. Joint attention is one of the single
most difficult skills for many pupils with autism or social communication needs to master. Basic advice is set
out below. Please refer to Attention and Listening section for more specific guidance. Have on view only what
you want to work with. Use visual means to help the pupil focus. Start from where the pupil is at - join his
focus of attention. Keep body movements, facial expression, gesture and language to a minimum. Speak
slowly, using a calm, quiet voice an long pauses. Keep social praise e. Praise part way through may distract.
Give the pupil extra time to process to think, understand and respond. Use Intensive Interaction strategies See
Appendix 1. For staff and pupils: Sensory issues matter here. Find out if the pupil is sensitive to bright
colours, light, sound, smells, touch, movement. If so, you will need to accommodate these sensory differences
in order to work alongside the pupil. Teach socially acceptable alternatives. Gently redirect over-familiar
behaviour e. The pupil needs to learn when, why and for how long to look at others. For some pupils, just
turning towards others is enough. Holding objects at eye-level may encourage a pupil to look at you.
Encourage but never force eye-gaze. Our faces show different degrees of emotion, as well as different
feelings, so facial expressions can be misunderstood. Our intended meaning is usually conveyed through a
combination of facial expression, body language and tone of voice. Social skills programmes, like the Social
Use of Language Programme and Socially Speaking contain a range of teaching activities. Some ideas to
consider: Use a mirror so the pupil can see how their face looks when they experience different emotions.
Take photos of facial expressions and of the contexts. Match the photos to different feelings and to possible
reasons for feeling this way. Use symbols of facial expressions. Introduce a mood chart, using photos or
symbols, to indicate how pupils feel about different activities or events. Make a feelings thermometer with a
movable gauge blue at bottom for very calm, colour graded through green, yellow and orange to red at top for
very cross. This provides a visual way of representing how the pupil is feeling and how feelings change
throughout the day. It also helps pupils recognise when they need calm time. Encourage pupils to identify the
feelings of characters from their facial expressions, body language and tone of voice. Again, explore the link
between social behaviour and feelings. Use drama to act out feelings linked to situations and their emotional
consequences. Use role-play to explain mixed messages - words say one thing but body language and tone of
voice say another. Teach social gestures, including: Gently redirect over-familiar behaviour see proximity.
Visual prompt cards e. Link concepts of quiet and loud to characters in stories e. Use visual feedback systems
to indicate whether volume is acceptable e. Use a gesture or symbol card e. Turn-Taking Work on turn taking
as a one-to-one activity to start with. Develop the concept of turn-taking through structured games and
activities with clearly marked turns. Wait for the pupil to indicate more e. Use visual prompts to indicate
whose turn, e. Use simple specific language. Use a visual cue to indicate when a turn starts, how long it lasts
and when it ends, for example a sand timer. A disproportionate number of object labels nouns e. Words learnt
through chunking e. Vocabulary is bound by the context in which is it learnt and is cued by routine and
prompts. So what the pupil says may or may not relate to the context. The echo may be one word e. Would
you like a drink? Concepts position, colour, number, size, shape, time are often difficult to learn because they
are not absolute referents but describe relationships between objects and events e. So Relational terms are
often confusing because their meaning changes depending on whether our perspective is that of speaker or
listener. Generalisation problems occur because of difficulty with flexible thinking and also because of the
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visual learning style of many of the pupils. Offering him a different cup may trigger a negative reaction. His
vocabulary is contextbound not ideas-linked. Polite requests are genuinely mistaken for questions or choices e.
There is difficulty appreciating literature and humour. Sayings are particularly perplexing and sometimes
frightening because the language is taken literally e. He laughed his head off! Similes comparing 2 different
things and riddles more literal than jokes may be easier to understand. These may occur for a variety of
reasons including: Say what you mean and mean what you say! Speak plainly, avoiding sarcasm, implied
meanings and sayings. Keep directions simple and make time specific e. Do the same for size concepts e.
When each concept is secure, then begin to make comparisons e. Teach unfamiliar concepts and words ahead
of the lesson. Make a scrap-book or personal dictionary. Visual ways to teach vocabulary include: Object or
picture schedules, sand-timers, calendars and clocks to make the sequence of events and time visual. Barrier
games guess the name of an object from its description Sorting and categorising activities using objects or
pictures e. Mind-maps, using pictures and colour-coding Include targets for generalisation of vocabulary as
well as for learning the actual words. For example a pupil may need to be taught that the word cup refers to
different cups, not just his own particular beaker. Or that an instruction e. Word-games Humour is an
important friendship skill. For pupils at this stage of development, use illustrations to teach the meaning of
riddles, jokes and sayings. There are several commercial resource books available. Or the pupils may enjoy
illustrating the literal and non-literal true meanings themselves. Many many times for new words. Please give
us your name, email address and any comments you have. Please do not complete the following form field for
security reasons.
8: Social skills activities for children and teens: Evidence-based tips
Children with autism are impaired in orienting to social stimuli and show deficits in both dyadic (i.e., sharing of behaviors
and affect between social partners) and triadic joint attention (i.e., coordinating attention and communication with
another in reference to a third entity, usually an object) (Charman, , Leekam and Ramsden, ).

9: Strategies and Activities for Teaching Social Communication Skills | Microsites
Why Promote the Language Development and Communication Skills of Infants and Toddlers? Early language and
communication skills are crucial for children's success in school and beyond.
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