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To lead the way for Toyota with a culture that respects all people and recognizes that our diverse backgrounds
and insights are a resource that will help the company grow and become even more successful in the future. It
is something that makes Toyota distinctive. I believe that Toyota is really smart about how the board is formed
and how the company utilizes the collective expertise and experience of its members. One thing that has not
and will not change is our commitment to diversity and inclusion in every aspect of our business. Embracing
diversity and inclusion, particularly during this period of change makes us more aware of different
perspectives so we can be more proactive in how we approach challenges. A diverse and inclusive culture also
prepares us to be open to new perspectives and be more agile, resilient and innovative in our approach to
problem solving. The more we open our minds to other points of view, the better we work together. And, the
better we work together, the greater an organization TFS will become. While reading this report, I hope you
find a story, or two, that personally resonates with you. The stories captured here are about you and your
fellow team members, told in your individual voices. We have also continued to invest in Business Partnering
Groups, 2 including charting a course into the future to ensure that team members can continue to rely on
BPGs as a channel for personal and professional growth. I invite you to take the time to reflect on the
incredible work we have accomplished together in the past year. We are even more excited about the
opportunities that lie ahead! Buckle up, because I have a feeling will take us on another amazing ride. My
sincere thanks for a great Toyota Financial Services TFS , as an integral part of the Toyota family, honors this
commitment by operating with core values that guide our everyday activities, decisions, and way of thinking:
We are operating around this idea of social innovation, which brings together diverse perspectives of internal
team members in partnership with external stakeholders to generate ideas that solve social challenges and add
value to Toyota. Always Better Service, which is a call-to-action for each team member to always enhance the
services we provide. But as a leader in the financial services industry, it is incumbent upon us to align our
business success with responsible practices. During this time of transition at Toyota, and as TFS begins its
Next Chapter, now is the time to embrace change and look toward an exciting future that we all can influence.
Today, there are more robust conversations; in fact, different perspectives now are actively being sought out
and considered. I think that shift, along with this move, has really stretched the thinking for this organization.
TFS strategically incorporates many ongoing initiatives for team members to encourage and promote
innovation. Times of transition can be a challenge to resiliency. To help navigate this change, in TFS
partnered with UCLA Professor Iris Firstenberg, a renowned leadership, creativity and innovation consultant,
to conduct an innovation and thought leadership session with executives. With no set agenda, Firstenberg
facilitated the session to let conversations happen naturally, uncovering areas of concern. It was an incredibly
powerful and holistic approach, which generated innovative thinking to help with the Next Chapter transition.
Employees are consumers too and we have the ability to leverage an incredibly diverse member body to
achieve certain company initiatives without having to stretch or use outside resources. The early movers were
charged with building an immediate presence in the most critical parts of the business, including recruiting,
infrastructure and communications. As we recruit talent with varying viewpoints, we will be creating a more
dynamic team that represents the future for TFS. In fact, TFS Human Resources is working to enhance and
expand existing workforce development programs. Programs that support the team member experience
include: This comprehensive team member development initiative offers programs that facilitate multiple
ways to learn through exposure, education and experience. Program topics include career development,
developing others, and having difficult conversations, as well as more job-specific technical courses. Team
members have opportunities to learn about the broader TFS organization, collaborate to learn from others and
work with their managers to discover creative ways to learn from on-the-job experiences. TFS has a variety of
mentoring initiatives to boost team member engagement, collaboration and professional development. Mentor
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Scout is an online tool team members can use to match mentees and mentors. In addition, numerous leadership
programs help build networks across different functional areas to give team members opportunities to expand
their knowledge outside of daily responsibilities, while they learn from different leadership styles. TFS Real
Estate and Facilities and Business Technology Solutions also support collaboration and innovation by
providing physical workspaces and equipment to accommodate the working, learning and communication
styles of team members. These local and national relationships enhance our recruiting initiatives by reaching
out to populations with specific talent, skill sets and unique perspectives. I was one of a small percentage of
college students I know that secured a job after graduation. The success of individuals, teams and
organizations depends on people communicating effectively and working harmoniously with colleagues and
customers who have different backgrounds and perspectives. Cultural fluency is about understanding who you
are first, why you think the way you do, where your personal perspective comes from and understanding its
value. The second part of the equation is truly understanding that not everyone sees the world through the
same lens. Another aspect of the training provided tools for having more meaningful and productive dialogue
when those differences are taken into account. Understanding who you are is the first step. I continue to learn
about my own biases and how it can affect how and what I hear. The curriculum focused on helping team
members understand the dynamics in the workplace and how those dynamics impact business objectives. The
course was designed to help team members better manage change within the context of diversity and
inclusion, and as it relates to the various changes occurring as part of the Next Chapter. The education helps
team members understand the impact of cultural attributes on individual behaviors, as well as potential
reactions to change and cultural differences. The education connects to the TFS enterprise-wide focus of
creating a culture in which everyone can realize their full potential and do their best work. The planning team
consists of women across North America, which fosters collaboration across boundaries and promotes the
development of a One Toyota perspective. As voluntary, employee-led groups that serve as a resource for
members, the company is fostering a diverse, inclusive workplace aligned with organizational mission, values,
goals, business practices and objectives. Other benefits include the development of future leaders, increased
employee engagement and expanded marketplace reach. Toyota has nine BPGs that come together based on
shared common interests with the sole purpose of advancing business objectives in creative and innovative
ways. AAC is committed to community outreach partners, and provides members with the knowledge and
skills to position them for growth opportunities. The group is committed to achieving professional
development, strengthening business partnerships and improving business results through skills, talents and
passions. TODOS is committed to providing team member development, business support, and community
outreach. ToyotAbility is a unique group that provides team members with opportunities to include people and
families with physical, non-visible, temporary and permanent disabilities. TERRA also provides a foundation
for team members to develop their leadership by creating and launching new sustainability and awareness
programs. ToyoPets members have an exciting opportunity to help drive business ideas to reach petfriendly
consumers, as well as take part in volunteer opportunities. The BPG team also is working to synthesize data
compiled from the summit to develop an integration plan that will be shared with stakeholders in the coming
months. To ensure we come together as one BPG, we are now blending all chapters to share best practices and
create a common vision. This aligns with the One Toyota vision to break through walls within the organization
and create an atmosphere of cohesiveness. TFS is committed to increasing relationships with a supplier base
that mirrors our customer population. TFS promotes a strong foundation of highly qualified, minority- and
women-owned suppliers that are committed to delivering exceptional products and services. Five
women-owned suppliers that are poised for growth into corporate engagements, and with no existing business
relationship with TFS, were selected to participate. They were paired up with TFS senior leaders from
crossfunctional areas to impart guidance, expertise and knowledge. Being able to positively influence others
through the Carson High School mentoring program provides me with a sense of fulfillment and joy. We
nurture partnerships that help support our community outreach and enable our giving to go further. In , more
than 1, team members logged approximately 31, volunteer hours. A total of 65 team members received the U.
Air Force, followed by a career in politics and academia. Fewer than half of states provide financial education
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in schools statewide. The most important thing she has learned so far is how to budget and save money. Join
us in our efforts to encourage financial education in schools. Learn more at TFSintheCommunity. We strongly
believe that companies should advocate for social issues like the need for financial education. These girls now
have the knowledge and support to make responsible financial decisions. For more information, contact us at:
2: â€¢ Total net revenue - Toyota | Statistic
The Annual Report is intended to communicate to stakeholders Toyota's long-term strategies for enhancing its corporate
value and the ways that it is contributing to the sustainable development of society.

3: Toyota Financial Services D&I Annual Report by Toyota Financial Services - Issuu
Toyota Industries engages in materials handling equipment business under the TOYOTA, BT, RAYMOND and CESAB
brands. We assist customers worldwide in attaining greater logistics efficiencies by delivering materials handling
solutions optimally tailored to their needs.

4: Toyota Motor Corp. - www.enganchecubano.com
Toyota values the trust and support of our investors and shareholders. Find out more about our investor relations,
corporate news and financial positions here.

5: Toyota Boshoku Library | Corporate Information | Toyota Boshoku Corporation
Toyota Motor Corp. has reached its limit for free report views. PDF Toyota Motor Corp. does not currently have any
hardcopy reports on www.enganchecubano.com Click the button below to request a report when hardcopies become
available.

6: Toyota Motor Corp(TM) Annual Report (10K) Quarterly Report (10Q)
Toyota Financial Services D&I Annual Report Published on Apr 20, This is the official review of Toyota Financial
Services USA's Diversity and Inclusion efforts and activities in

7: Financial Results | Toyota Indus
meeting held on August 12, , to hold office until the Sixth Annual General Meeting or completion of 70 (seventy) years of
age, whichever is earlier. - Mr. Takeshi Amakasu resigned from Directorship position on December 20,

8: Financial Statements | Investor Relations | Toyota Tsusho
Toyota considers global warming to be a top priority. In , we found ways to reduce carbon dioxide across the business.
We launched Prius Prime, which offers the highest fuel efficiency of any vehicle on the road today, and Mirai continues
to roll through California, emitting only water vapor.

9: Toyota USA | Investor Relations | Financial Statements
Earnings forecasts and other projections in this report were formulated and announced as of April Until now, Toyota
Tsusho has published an Annual Report, which mainly covers report- ing focused on financial information, management
strategies, performance and business.
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